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ABSTRACT
MAKING CONNECTIONS:
AN EVANGELISM PLAN FOR CHICAGO FIRST CHURCH OF THE
NAZARENE
by
David A. Badlie
The purpose of this project was to design and implement an evangelism training
program that would motivate, equip, and empower the body of Chicago First Church of
the Nazarene to engage in intentional evangelistic outreach. Through the outreach
ministries of the church, over ten thousand visitors per year crossed the church campus,
but no intentional outreach targeted toward those people was in place. The training
program enrolled nineteen participants who responded to questions regarding motivation,
equipping, empowerment and engagement in evangelistic activities. Two weeks
following the training program the participants answered the same questions to see if any
change had occurred.
A statistically significant measurable change in the areas ofmotivation,
equipping, and engagement in evangelistic activities occurred.
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CHAPTER 1
PROBLEM
In July 1994 a small airplane operated by Mission Aviation Fellowship took off
from Antananarivo, Madagascar. Inside the craft were Southem Baptist missionaries Fred
Sorrells and Craig Bird, the craft's pilot, and a film crew from the Intemational Mission
Board in Richmond, Virginia. The plane made the short forty-five minute flight to
Ambilobe in the northem part ofMadagascar, landing in a field. The crew met a young
man named Muhammad and walked to a nearby river. Once the film crew was in place,
Fred took Muhammad into the river and baptized him in the name of the Father, the Son,
and the Holy Spirit.
For Muhammad, this life-changing moment began with a basketball practice. A
member of the Sirama Ambilobe basketball team, he attended a series of team practices I
led with the group. In the course of the practices, he made contact with interpreters who
were working with me. Through this contact Muhammad came to saving faith in Christ.
A man of Muslim heritage, our contact was initiated because of sport. He became the first
Muslim convert known on the island. He also helped lead his team to the national
championship both years I was there.
Sports and sports evangelism provide the opportunity for the church to reach
many who otherwise would not be reached. The use of sport and recreation provides a
transcultural denominator that draws people in ways other things may not (Tuttle, Can
We Talk 42). When people share similar lifestyles, values, and experiences, the
opportunity to share the gospel increases. When sport is combined with a directed plan of
evangelism, the possibilities are endless.
Baillie 2
Sport is a worldwide language that crosses all cultures and peoples in some way.
Sports evangelism is an ever growing field that carries a multitude of definitions.
Evangelistic efforts that utilize sport are practiced around the world with foci ranging
from the local recreational athlete to the elite international athlete. Sport has the ability to
cross cultural, linguistic, and religious lines. Because of the acceptance of sport, it can
also serve as a vehicle through which the church can carry the gospel throughout the
world.
The Local Problem
Nazarene Recreation, an extension of Chicago First Church of the Nazarene in
Lemont, Illinois, came into existence in 1974 primarily to provide a recreation outlet for
the children of members of the church. Having grown to over 4,300 registered
participants annually; the program has become one of the largest church recreation
programs in the country. In the first thirty-four years of existence, Nazarene Recreation
attracted many people to Chicago First Church of the Nazarene, with over ten thousand
visitors a year to the campus, and yet no defined plan of missional evangelism to the
participants was ever envisioned or enacted. Although many came to be part of the
church through their experiences with Nazarene Recreation, the church has not
intentionally reached out to the participants in the program, and the church body is not
engaged in any direct evangelical outreach to the thousands that cross the campus each
week.
Background
Almost two thousand different families participated in Nazarene recreation
programs in 2007, of which between forty and sixty were active members or attendees of
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First Church of the Nazarene. Over 1,900 families not affiliated with the church are
involved in programs offered by the church and are often on campus more than members
of the church body throughout the course of the year. Despite these numbers, less than
twenty families recorded visits to the church during the calendar year. Only three of these
families became affiliated with the church body either through membership or regular
attendance in worship and Sunday school.
The church has a vision statement: "To be the family resource center where Christ
and Community Connect." While missional in nature, the reality is that little has been
done to achieve this goal as it relates to the recreation community. A specific plan of
missional focus where the body is equipped and empowered to engage in evangelism will
help fulfill the church's mission statement.
From Febmary 2005 through December 2007, participation in Nazarene
Recreation grew from 3,500 to 4,300 participants annually. In that same time, average
church attendance dropped from 921 in Febmary 2005 to 838 by December 2007. The
presence of highly successful outreach ministries that attract people to the campus has not
translated into the fulfillment of the church vision. I contend that the primary reason that
outreach has not translated into kingdom growth and church growth is that the church
body is not equipped or empowered to fulfill the vision of the church. Moreover, I
believe that much of the church body is unaware of the missional calling of the church.
With programs varying from eight to fifteen weeks in length, 3,575 families
registered for programs between December 2005 and December 2007 and spent a
minimum of thirty thousand hours (if they register for just one course in one session) on
campus with programs they tmst and enjoy. Accounting for the families who are
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members or regular attendees of the church, over 28,500 hours of possible contact with
nonchurch members are available, and these numbers assume the minimum amount of
time spent on the campus. Many of these family groups register multiple times and bring
multiple people to the campus, increasing the opportunities for contact and connection.
Analysis
My analysis of the situation at the church is that these outreach programs are
functioning and bringing people onto campus. These people represent the surrounding
community and the larger demographic that exists. In the last few years, people have
rarely moved from contact with the church to connection with the church, even though
the church's vision statement emphasizes emphasis is on the three Cs: Christ,
Community, and Connect.
However, in society today many churches do not even know or understand the
secular world, much less have the ability to connect with it. Conversely, the secular world
does not know or understand the church and does not have the desire or ability to connect
with it:
Attitudinal studies have shown that despite a growing public interest in
religion, people's confidence in the church as an institution is declining.
Furthermore, only a minority of adults in this nation consider the Christian
Church to be "relevant for today." In addition, community studies
conducted in various parts of the country have revealed that a growing
number of adults are unfamiliar with the churches in their community.
(Bama, Grow Your Church 22)
A similar disconnect thrives at First Church of the Nazarene and the numbers, reveal its
strength.
The attendance numbers of First Church of the Nazarene declined from Febmary
2005 to December 2007. Some people believe that churches where growth remains
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flatline may not even know how to relate to the non-Christian community. The presence
of a decline could reflect a total disconnect with the community. At First Church of the
Nazarene, the problem went even deeper; the church body was not equipped or
empowered to relate to non-Christian people.
The problem was not finding people to evangelize. Donald A. McGavran states:
If they know where to look and want to evangelize the people whom God has
prepared, they can generally find hundreds or thousands who, like the common
people in the day of our Lord, will hear the Gospel gladly and obey it. (49)
First Church of the Nazarene knows where to look. The hundreds and the thousands are
on campus. The community is already present six days a week, and so the remaining
issue is how to bring the community to Christ and connect. The question central to that
issue is whether the church body wants to evangelize these people. The answer appeared
to be no. The church did not have a comprehensive program and ministry in place to
move these people into connection with Christ and the church.
I believe that by properly training people in evangelism theory and methods and
then letting them interact with people coming to campus they will make a positive impact
that would create connection with Christ, community, and the church. Outreach through
Nazarene Recreation ministries needed to become more intentionally evangelistic. Many
of the people who were on campus and participated in the programs had no idea of the
faith basis of the church. In American culture many faith-based organizations risk being
misunderstood: "Unless the connection to religion is made explicit, beneficiaries may
experience a faith-based program without awareness of its basis in faith" (Unruh 322).
As the overseer and caretaker of Nazarene Recreation, my desire was that this
outreach ministry be more than just a place where people came to play ball or drop off
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their children for babysitting. This project was the initial step in moving First Church of
the Nazarene to a more intentional mission within the community.
Purpose
The purpose of this project was to design and implement an evangelism
curriculum that would motivate the church body to engage in mission with the thousands
of people crossing the campus every week in the Nazarene Recreation program and to
allow those people to create connections with Christ, the community, and the church.
Research Questions
Two questions fueled this project:
1. Are members of the church body interested in evangelism (motivated),
confident in their ability to evangelize (equipped), willing to evangelize (empowered),
and engaged in evangelistic activities?
2. What effect would a course in missional evangelism have on the participants'
interest in evangelism, confidence in their ability to evangelize, willingness to evangelize,
and engagement in evangelistic activities?
Definition of Terms
hi the study a few principal terms were defined.
Evangelism Curriculum
The evangelism curriculum refers to the curriculum developed and taught as the
independent variable in the ministry intervention. This curriculum encompasses six
different lessons and was taught to two different groups of participants.
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Desire to Evangelize (Motivated)
Desire to evangelize (motivated) refers to the participants' longing to be involved
in evangelistic activities, regardless of whether they feel prepared to engage or actually
engage in those opportunities.
Confidence in Ability (Equipped)
Confidence in ability (equipped) refers to the participants' self -reported belief
that they have the proper skill set with which to share the Gospel with another person.
Willingness to Share (Empowered)
Willingness to share (empowered) refers to the self-reported openness of the
participants to engage in evangelistic activities, regardless of their desire or confidence in
their abilities.
Participation in Evangelism (Engaged)
Participation in evangelism (engaged) refers to the subjects' engagement in one of
the twelve predefined evangelistic activities within a prescribed time period.
Ministry Intervention
The ministry intervention involved nineteen subjects participating in an
evangelism training program designed to motive, equip, and empower the participants so
that they would be more involved in evangelistic activities. The intervention involved a
pretest to establish a baseline for the subjects on the four dependent variables and a
posttest to measure quantifiable change in those variables.
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Context
This intervention took place at Chicago First Church of the Nazarene. The
intervention was targeted to two groups of people. Group one had an interest in
evangelism and members volunteered for the program, while group two was a regularly
meeting Bible study group. These nineteen participants were part of the church body of
First Church of the Nazarene.
First Church of the Nazarene was founded in 1904 just prior to the foundation of
the Nazarene denomination. The church spent the first seventy years of its existence in
the city of Chicago. The race riots and political turmoil of the late 1970s forged a change
in the neighborhoods surrounding the church, and in 1974 under the direction of Pastor
Bob Cerrato, the church moved to its present location in Lemont, in the southwest
suburbs of Chicago.
When the church moved to the suburbs in 1974, Pastor Cerrato had a vision for
creating recreation leagues for children in an area with no park districts or other
recreational options. Beginning with t-ball in the summer of 1974, Nazarene Recreation
(Naz Rec) was bom. That year also saw the implementation of Nazarene preschool, an
educational institution for children between ages three and five. These two ministries of
the church where initially begun with the goal of providing outlets for church members
and their children. In the 1970s much of the land around the church was undeveloped
farm land with no villages or park districts for the members. Over the years these
ministries exceeded their original purpose and grew until they became the primary inlet
through which people were introduced to First Church of the Nazarene.
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By 2008 over ten thousand visitors a year were coming to the campus because of
the ministries, most of whom had no connection to the spiritual life of Chicago First
Church of the Nazarene. For the church body to make connections with the people on the
campus, the body must be fully aware of the contextual setting, hi 1 Corinthians Paul
says, "l have become all things to all men so that by all possible means I might save
some"(l Cor. 9:22, NIV).
Paul engaged in the process of contextualizing the gospel. He studied the people
to whom he was bringing the good news so that he could present it to them in a way they
would understand. Without contextualization the gospel never would have left the
Hebrew community (Hesselgrave 85).
For the body of First Church of the Nazarene to engage in effective evangelism,
the gospel must be contextualized. The church body must know and understand their
current situation, some aspects of their own history, and the community in which the
church has been placed.
The Deeper Problem
Despite the large number of people visiting the campus each year from the
surrounding community, the attendance numbers of First Church of the Nazarene have
remained stagnant since February 2005. Some people believe that churches where growth
remains flatlined may not know how to relate to the non-Christian community. At First
Church of the Nazarene, the problem went even deeper: the church body was neither
equipped nor empowered to relate to non-Christian people.
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The Community
The church itself is located in an affluent, mostly white, southwest suburb of
Chicago. The local community has litde racial diversity but huge ethnic diversity with
Polish, Lithuanian, Italian, and Irish subcultures. According to statistics from 2004,
466,768 people live within an eight-mile radius of the church. This number represents a
population growth of 23.4 percent since 1990, much higher than the national population
growth rate of 16.9 percent. The population is projected to grow by an additional 32,638
people by 2009, an increase of 7.0 percent, again well above the projected national rate of
5.3 percent (Source Book 1).
The population of this area is 80.7 percent Anglo. All other racial/ethnic groups
comprise just 19.3 percent of the population, well below the national average of 32
percent (Source Book 12).
Young suburban families represent 14.7 percent of the households in the area, and
the largest age group in terms of numbers is that group termed Millennials (ages 3-22),
which represent 29.7 percent of the total population. Boomers (ages 46-63) represent 24.0
percent of the population. Of the households in the area, 62.4 percent are married
couples, well above the national percentage of 52.5 percent. In the area are 61,995
households in which children between the ages of 0-18, and 79.4 percent of those
households are married couple households, again well above the national percentage of
68.9 percent (Source Book 13).
From a faith standpoint, approximately 83.4 percent claim to have some type of
faith and belief in God; 3.6 percent claim to have an interest in God; and, 1 1.0 percent
have no interest in or belief in God. Of all the families in the area, 63.3 percent claim to
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be strongly involved or somewhat involved with then: faith, below the nation average of
65.3 percent. The largest influence in the faith arena is the Roman Catholic Church with
31.7 percent of all families claimmg to be Catholic. The Lutheran Church is die second
largest denomination with 14.8 percent of the local population. All other Christian
denominations comprise 28 percent of the population, widi the other 25.5 percent of die
people claiming non-Christian religions or no religion at all (Source Book 13).
Finally, in profiling the local community, the top two hopes and dreams for local
households are (1) achieving long-term financial security and (2) finding time for
recreation/leisure. Also, 91.7 percent of all households believe "It is important to
preserve the traditional family structure" (Source Book 14)
In summary, a snapshot profile of the surrounding community reveals one that is
highly affluent and predominantly Anglo in makeup with a strong sense of family, has a
low divorce rate, has a claim to faith largely shaped by Catholic Church traditions, and
places a premium on financial security, recreational and leisure activities, and children
above all, who make up the largest segment of the population.
While this information about the community found within eight miles of the
campus is important, prior to June 2008 no data had ever been collected relevant to the
people actually coming to the campus to participate in Nazarene Recreation.
The Nazarene Recreation Community
A survey conducted in the spring of 2008 (see Appendix C) profiled the visitors
coming to the campus each year for Nazarene Recreation events and activities. The
survey consisted of a number of quantifiable questions and three open-ended questions.
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General Comment on Survey
The computed margin of error at 95 percent confidence for die survey based on
number or respondents and the annual size of the Nazarene Recreation population is +/-
4.21 percent. The resuhs from the areas of the survey dealmg with faith and Christian life
are shown in Tables 1.1-1.5. A brief summation of the tables and general comments
regarding the results are included.
Comments on Church/Faith Membership/Affiliation
Catholics comprise the largest percentage of the participants in Nazarene
Recreation, which is not surprising given the local community. Lutherans rank second in
participation, which also corresponds to the local commimity. The number of Nazarenes
involved in the recreation program is minimal. This fact points to a number of things in
my opinion. Many churches who offer recreation programs offer them solely for their
church body to be able to participate in recreational activities and with no other
motivating factor. Obviously that concept is not the driving force at Chicago First Church
of the Nazarene. Naz Rec is strongly embedded in the local community and must be well
respected to draw the numbers it does from outside the church body. The downside is that
the church body is largely unaware of the programs we offer, largely uninvolved in those
programs, and, in my opinion, only minimally engaged in the ministry opportunities right
on campus.
The presence of Jewish, Muslim, and Buddhist people reveals a standard of trust
in this community that goes beyond the borders of the campus.
Over a four-day period in the spring of 2008, surveys were distributed to all adults
who attended a recreation event on campus. Of 305 surveys returned, 254 people, 83.3
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percent, reported an affdiation with a local church. Two hundred and sixty eight of 305
(87.9 percent) reported that they had a personal relationship with Jesus, while 295 of 305
(96.7 percent) people reported an affdiation with a particular denommation or faith. Ten
people of 305 (3.3 percent) reported no church or faith affdiation of any kind. Six of
those ten people simply did not answer the question, and the other four answered no.
These findings are shown in Table 1.1
Table 1.1. Church/Faith Membership/Affdiation
N
Local
Church
Membership
%
Personal
Relationship
With Christ
%
AfTiliated
with
particular
denomination
or faith
%
No
Afllliation
%
Church/
Faith
Membership/
Affiliation
305 254 83.3 268 87.9 295 96.7 10 3.3
Catholics make up the largest percent of participation in Naz Rec, 74.4 percent,
while Nazarenes are tied for fifth in participation in Naz Rec, 2.0 percent. Overall, 98
percent of the participants in Nazarene Recreation are not affiliated with First Church of
the Nazarene, other than their involvement in recreation. Fifteen different denominations
and faiths were represented. Table 1.2 shows the denominational distribution.
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Table 1.2. Denominational Affiliation
N Catholic % Lutheran % None %
Greek
Orthodox
%
.\1I
Other
%
Denomination 305 227 744 27 84 10 3.3 9 3.0 32 10.9
Comments on Involvement in Faith
According to standards used by Thom S. Rainer in his research on the formerly
churched (46) 46.0 percent of the participants in Naz Rec could be classified as
unchurched. Given the high percentage of Catholics in the program, a number of the
unchurched members of the recreation community could be classified as formerly
churched. Table 1.3 shows the church attendance pattems of recreation families.
Table 1.3. Church Attendance Patterns
N
20 or
more
times
%
10-20
times
%
6-10
times
%
1-5
times
% None %
In the
previous
year:
302 136 45.0 27 8.9 38 12.6 69 22.8 32 10.6
In the last year 42.9 percent of all respondents reported that they had not read the
Bible at all. Regular reading of the Bible, for purpose of this paper defined as reading
twenty or more times per year, was undertaken only by 16.2 percent of the people
surveyed.
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Most participants (82.2 percent) reported praying for their children more than
twenty times ui the last year. Only 54.1 percent reported praying with theh children
twenty or more times m the last year. In questions about prayer and prayer with chddren,
no distuiction was made between prayer in a church service, at mealtime, at bedtime, or
as a personal interaction with God. Prayer was used as a general term, and m a future
revision of the survey a clearer defmition would need to be used. A distinction in the
future should yield more definitive results.
Most people in the survey, 87.9 percent, professed a personal relationship with
Jesus Christ. At the same time, nearly half of the people in the survey are classified as
unchurched, 83.8 percent are not involved in any type of Bible reading or Bible study,
50.8 percent have not been involved in sharing their faith, and many have never prayed
with their children. Since the key to any relationship is spending time getting to know the
other person involved in the relationship, the reported actions do not indicate a strong
relationship with Christ.
Table 1.4. Faith Activities
Faith
Actions
in
previous
year:
303
%
Read
Bible
10
times
or
less
233 76.9
Prayed
10
times
or less
48 15.8
Prayed
for
Children
10 times
or less
30 9.9
Prayed
with
Children
10 times
or less
69
%
32.7
Shared
Faith
10
times
or less
32 65.7
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Comments on Perceptions of Nazarene Recreation
The good news is that the survey reveals potential for evangelical outreach to the
recreation community. Almost everyone sees Nazarene Recreation as a positive mfluence
(99.0 percent) on the community, with great progranuning (98.3 percent) for children.
The majority believed Nazarene Recreation handled their money with mtegrity (72.6
percent), and the remamder were neutral on the matter. No negative scores about Naz
Rec, progranuning, or financial matters were reported.
The role and standing of Nazarene Recreation in the community is clear, and as a
result First Church of the Nazarene has a strong standing within the community. When
asked if they would be welcome at First Church of the Nazarene, 91.0 percent of the
respondents said yes. In a family crisis, 43.4 percent said they would tum to First Church
for help. Including those who were neutral, 91.4 percent would consider visiting first
church of the Nazarene, and, removing the neutrals from the list, 61.8 percent would
consider visiting.
Including those who were neutral, 79.2 percent would consider attending first church
of the Nazarene. Removing the neutrals from the list, 42.6 percent would consider
attending. About 8 percent of participants would never consider visiting the church, and
about 21 percent would never consider attending it. Most of those reasons can be
attributed to strong church ties, the influence of their church tradition, and the pressure of
family. Most of the people who come across this property believe they would be
welcome at this church, and would consider visiting and attending this church.
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Table 1.5. Perceptions of First Church
N
Naz Rec
Positive
Influence
%
Would
Be
Welcome
at CFN
Would
Consider
Visiting
CFN
Would
Consider
Attending
CFN
Perceptions
of First
Church of
the
Nazarene
303 300 99.0 300 99.0 275 91.4 236 79.2
Given 4,300 registered participants a year, representing a little over two thousand
famihes, about 10,000 guests visit the property each year when all parents, families and
friend who accompany participants are counted. If 91.0 percent would consider visiting
over 9,100 potential visitors exist and if 79.2 percent would consider attending 7,920 new
members cross the campus each year. The key is to find people to invite them.
Opportunities exist for evangelical communication between members of Chicago
First Church of the Nazarene and the people visiting the property each week. The key is
to prepare the body of First Church of the Nazarene to engage in evangelism to the
surrounding community. With little to no interaction between church members and the
local community on campus, these unchurched, uninvolved visitors find no common
ground or reason to become involved with a church. Until someone invites them,
Nazarene Recreation will remain a place for their children to play games while they have
no connection with the spiritual life of the church, which is purported to be its driving
purpose.
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Making Connections
The people are coming to the campus and playmg games here, yet the numbers
show that the people who are coming to the campus are not connecting to the church in
any significant way. Moreover, many of them are not connectmg to any church
anywhere. Just inviting them to church and hoping diat they find somethmg in a worship
service will not achieve the church is vision. Of the unchurched surveyed by George
Bama, 34 percent said the best way to reconnect was through a special event and or an
outreach event {Grow Your Church 90).
Nazarene Recreation is an ongoing outreach event, yet something further must be
developed. Ed Stetzer and David Putnam contend that the changing world requires new
strategies by the church:
One of the biggest cultural barriers we face is the emerging "glocal"
context. We use this term to refer to the convergence of the global reality
with our local reality. North America has become a "glocal" community
requiring new strategies for effective ministry. When the church was the
first choice of spiritual seekers, we just needed to be there. Now, we need
more proactive strategies. We need to go to the people. (5)
For the church to be effective in evangelizing the community, it must seek out and
engage the community. Chicago First Church of the Nazarene has engaged in proactive
strategies that actually bring people to the doorstep yet has not translated those contacts
into connections. The unchurched are looking for something deeper and meaningful. The
church body must be engaged in sharing the good news. The good news is the power of
salvation for all who believe, and until the church body engages in evangelical outreach,
the programs are just resounding gongs or clanging cymbals void of meaning
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Methodology
The project hivolved the presentation of an evangelism curriculum to two
different sets of subjects and measured the unpact die curriculum had on die subjects.
The project included six main stages. The fnst stage was the development of an
evangelism curriculum. This portion of the project took place over months and was
formulated into a six-hour curriculum that could be presented in either a series of classes
or in a one-day seminar.
The second stage was securing the participants for trainmg. For this project the
participants were all volunteers. One regularly meeting Bible study group with a
membership of five asked that the material be presented at their weekly meetings over a
four-week period. The other fourteen participants in the project were volunteers from the
church body recruited from an informational campaign conducted in the fall. These
participants took part in a one-day seminar.
The third step was the participants' completion of the evangelism questionnaire as
a pretest. I developed the questionnaire to measure areas that included motivation,
equipping, empowerment, and engagement in evangelism and evangelistic activities
within the preceding four-week period.
The fourth step was the evangelism training utilizing the study curriculum (see
Appendix A). I taught the courses. Five of the participants received the training over four
weeks from late October until mid-November. The other fourteen participants received
the training in a one-day six-hour seminar.
The fifth step came at the conclusion of the course and seminar with the
participants retaking the evangelism questionnahe as a posttest. The posttest was
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administered two weeks after the conclusion of the weekly Bible studies and two weeks
after the conclusion of the seminar.
The final step involved analyzing the data garnered by the response questionnaire
and formulating conclusions based on that analysis. The data compared pretest and
posttest measures of the four dependent variables. The evaluative portion of die project
focused on quantitative responses gathered in a post-course focus group. A pretest
posttest model utilized statistical analysis of data.
Population and Subjects
The project featured two groups of participants. The first group were members of
the Wednesday night women's PRECEPTS Bible study group. The five members of this
class volunteered to participate in the project and went through four weeks of evangelism
training. The second group of participants consisted of fourteen members of the church
body who participated in a one-day evangelism training seminar.
Variables
The independent variable in this study was the evangelism seminar designed to
motivate, equip, and empower the subjects. All the individuals attended one of the two
types of seminars offered and spent a minimum of six hours in evangelism training. One
group was involved in a four-week course for IV2 hours each week. The other group
chose an all-day seminar. Regardless of which training they chose, the instructional
material was the same.
The dependent variables measured in this study were interest in evangelism,
confidence in ability to evangelize, willingness to evangelize, and participation in
evangelistic activities. These variables were measured through a researcher-designed
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questionnaire with a number of different questions. The assumption of the project was
that a plan of evangelism from church members would produce some quantitative
changes in the dependent variables.
Two key mtervening variables need to be recognized in this project. Fust, while
the curriculum taught to all of the subjects engaged m the project was the same, some
participants received the training in an intensive one-day seminar while others received
the training over a six-week period. 1 attempted to determme whether disseminating the
information in an intensive period created any difference in assimilation and
understanding as opposed to presenting the information in a series of presentations,
allowing days in between for reflection. Because of individual leaming differences and
these two different presentation styles, I desired to know if the differing methods of
presenting the evangelism curriculum may have produced significantly different results.
Second, I made no attempt to ensure that the subjects represented a crosssection
of the church body of Chicago First Church of the Nazarene. Because the study relied on
volunteers and a few selected participants, I could not fully delimit questions about
spiritual maturity, commitment to the church and faith, and willingness to share faith. In
fact, participants may have been those already predisposed to share their faith with
others.
Instrumentation
A researcher-designed evangelism questionnaire measured some demographic
information, desire to sahre the gospel, confidence in ability to share the gospel,
willingness to share the gospel, and recent evangelistic activities. The instmment featured
four point Likeit-style questions designed to be quantitative in nature.
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Data Collection
At the beginning of the course, participants completed the questionnake and
returned them to the mstructor. Two weeks after the completion of the course participants
completed the same questionnahe. Following compilation of die date paired tests
analyzed changes in the dependent variables.
Delimitations and Generalizibility
This study focused on a convenience sampling from the church body of Chicago
First Church of the Nazarene. Basic demographic data reflected a fair cross-sectional
sample of the population but did not measure spiritual maturity. The utilization of
volunteer subjects assumes a preexisting desire to be engaged in evangelism.
Although bom in an atmosphere where the recreation ministry serves as the
primary outreach focus of the church into the local community, the project itself did not
have a direct relationship with the recreation ministry. Rather, the project focused on
effectively equipping and empowering the church body for evangelism in the belief that
the body would then evangelize the recreation community.
The core of the project became focused in equipping professing believers to reach
out and evangelize the local community. The fact that large numbers of the community
already crossed the church property served as an enhanced motivating factor for
evangelism. Because the church body and the local community share similar
environments and even spiritual backgrounds, this study was integral in showing how an
evangelism curriculum can empower Christian people to share the gospel in a community
with which they already have much in common.
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The open-ended nature of the evangelism curriculum also allows it to be used
beyond just the study. Because the curriculum calls for the development of a
contextualized approach to evangelizmg a community, the foundational components of
the curriculum can be used in almost any church situation where evangelism is a priority.
Theological Framework
The project basis was in the mission statement of the church: "The mission of
Chicago First Church of the Nazarene is to be the family resource center where Christ
and Community Connect."
The Project Framed
This statement details the missional vocation of the church, and the entire project
was framed by the statement. In light of the missional goal of the church, equipping and
empowering members and attendees committed to the task of creating a place that could
be the resource center where Christ and community connect is crucial. In their
examination of churches that had truly captured their missional vocation, Louis Y. Barrett
et al. conclude that often the desires of the church just need an impetus to come to light:
But a catalytic moment with the potential to focus a church's missional
vocation is only one of the ways vocation becomes clear to a church. For
other churches we visited discerning vocation emerged more out of
instincts that had been simmering for a long time. Somewhere beneath the
surface, at times showing up above the surface, certain perspectives and
practices seemed to smolder, waiting for the time when they are fanned
into flame by something new in the situation or someone new in the mix.
(44)
First Church of the Nazarene' s evangelistic impact on the community waits for
something to fan it into life.
Through the years many of the diverse ministries and programs of this church
pointed towards connecting with the community, but those disparate ideas simmering
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beneath the surface had never really came to light in a plan that could be fanned into
flame. As the overseer of outreach muiistries, one ofmy passions became moving beyond
just having ministries ui place to reaching deep mto latent potential in this situation and
bringing mission to the forefront.
Missiology
When the body begins to understand the mission of the church, the interaction can
lead to the development of a unique team:
What might missiology look like when done in the context of the
community of faith, where there is individual work but also the
engagement of the corporate team? These communities or teams of
reflective practitioners can be most diverse. They include theological and
missiological students together in task, or husbands and wives, or a formal
class completing an assignment in a theological institution. They could be
pastors and thinking laity of a local church or denomination. (Taylor 550)
The potential for a corporate intentional missiology exists.
In order for this type of missiology to come into existence, the members and
attendees must first of all capture the vision of the vocational mission of this church not
just for the leadership but for the entire body. Chicago First Nazarene must become a
place where the concept of joining Christ on mission sweeps through everyone. The
church has defined its mission with a vision statement that was well crafted and actually
fits within the framework of the Gospel ofMatthew, where the mission of Christ
becomes the mission of the church. "To be the family resource center where Christ and
Community connect" is the stated mission of Chicago First Nazarene and reflects the
mission of Christ. For this vision to become reality the vision needs to be placed before
the people consistendy and the body needs to work to fulfdl it.
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Between February 2005 and May 2007, 1 only heard die vision statement
mentioned in board meetuigs and administration committee meetings, but since May
2007 that vision has been cast repeatedly to the church body from die pulpit and by the
pastoral staff. The year 2008 was deemed the "Year ofDeeper Connections" by die
senior pastor, and one of the key components of that year was the weekly presentation of
the church vision to the church body, hi addition, signs are now placed m prominent
locations throughout the campus proclaimuig the vision. In these days where the vision is
being presented constandy, it is becommg engrained m the psyche of die body. As people
begin to grab hold of the vision and the extension of Christ's mission, the role of the
pastoral staff is to enable, equip, and empower the body to carry out the mission.
An energized body develops when ministers are joined in mission with Christ. R.
Paul Stevens defines ministers, saying, "Ministers are people who put themselves at the
disposal of God for the benefit of others and of God's world" (133). He does not say
ministers are those who put themselves at the disposal of others but who are at the
disposal of God for others. While ministry often results in the service of and to others, it
is not done at their disposal. Service is part of the mission of God, and it happens to
benefit others. Ministers must be those who love the Lord with all their hearts but who
also love their neighbors as Jesus said in Matthew 22:38-39.
Recently, Chicago First Nazarene held a volunteer appreciation luncheon for the
entire church. I had the joy of leading the kitchen staff and cooking for over three-
hundred volunteers, while odier pastors participated in serving food, greeting people,
decorating, and cleaning up. The goal was to thank people for the work they had done,
but it was also to get the vision back in front of the people and to remind everyone that
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they are part of reachmg the commmiity. Beyond just saying thank-you, the staff wanted
to remind people of the staffs commitment to help facilitate for the body the nunistry to
which they are called. Each person must be hivolved m evangelistic outreach for the
community to be reached with good news.
A Plan of Action
A plan of action for fulfdling the vision must exist. In their book Charles Colson
and Ellen Vaughn contend that the missional church
> Discourses in the vernacular,
> Enters and retells the culture's stories with the gospel,
> Theologically trains people for life and vocation,
> Creates Christian community that is countercultural and counterintuitive, and
> Practices Christian unity on the local level (276).
First Church of the Nazarene and Nazarene Recreation are already imbedded in the
community, speaking to it in its language, but they now must create community and
makes disciples, which Colson and Vaughn call theologically training people for life and
vocation.
To move to this point, the body must do more than open its property for activities
and events. Recreational and athletic events attract multitudes of people, but if the church
conducts these activities without an overriding evangelical purpose, then they are nothing
more dian just the resounding cymbal and clanging gong the Apostle Paul writes about in
1 Corinthians 13:1.
For evangelism to take place, however, the church body must be motivated,
equipped, and empowered to share the good news with the people who cross the campus
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each and every day. The body must create muiistries that speak to needs and through
those ministries share the life-changing power of the gospel. When the motivated,
equipped, and empowered body begins to share the gospel, tangible changes in the
community in which they are embedded should come to light, and the church will
become the "Family Resource Center Where Christ and Community Connect."
Overview of Study
Chapter 2 delves deeper into the theological and theoretical foundation for the
project. A review of pertinent literature establishes the theological and philosophical
basis for mission. The role of sports evangelism within the church is examined. A
community context sets the framework for evangelism. Theories about the non-churched
and their receptiveness to the Gospel demonstrate the need for evangelism, demographic
analysis of the community context is provided. The form and structure of evangelism
training provides the impetus to motivate, equip and empower.
Chapter 3 explains the methodology of the project in detail.
Chapter 4 presents the findings of the project.
Chapter 5 discusses the implications of the findings in light of the theological
foundation and contextual situation. Practical applications derived from the research and
suggestions for further research arise from the discussion.
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CHAPTER 2
LITERATURE
Chicago Fhst Church of the Nazarene has a unique opportunity to impact its
conununity with the gospel of Jesus Christ. The church does not have an effective
evangelistic outreach program in place, and one of die reasons for that lack of outreach is
the absence of any evangelism training program for members of the church body. A
motivated, equipped, and empowered body fueled by prayer can bring good news to the
people around it. The literature points to the evangelistic purpose of church recreational
programs, the theological basis for mission, the biblical mandate, die state of the
churched and unchurched, the contextual situation, the strategy of personal evangelism,
the need for proclaiming the truth, the ways in which adults can leam, and the
development of appropriate methodology to ascertain the effectiveness of an evangelism
program. In the literature a basis can be found both for doing evangelism and for training
the body to do evangelism.
Chicago First Church of the Nazarene underwent a transforming church index
study in the fall of 2007. The church was considering possible building expansion and
renovation, utilizing the Aspen Group. The Group recommended that prior to entering
any building phase the church should engage in a feasibility study. The study focused on
a transforming church index that measured the strengths of the congregation as well as
areas for improvement (Transforming Church Index 6).
Over 97 percent of the respondents to the survey stated, "If our church were to
close down, our contribution to the community would be missed." Further, 96 percent
said, '"We set the standards for other churches to follow when it comes to community
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involvement" (Transforming Church Index 44). The church body believes diat the
programs of the church are makmg an impact m the local community.
This church body sees itself as widely vested in die local community and as a
driving force for the community. Many members of the body see themselves as
participating in outreach. When asked about participatmg in an outreach event in the
previous twelve months, 94 percent of respondents indicated that they had (Transforming
Church Index 58). In a large group meeting, when asked to identify the nature of the
outreach in which they had been involved most of the respondents indicated that they had
participated in the once-a-year Recreation Celebration Block Party or in the annual Biker
Day as a server for the event. When asked how many had actually volunteered in some
capacity other than a large event, only a few people responded that they had.
In fact, more than half of the respondents recorded a disconnect with the church
vision. When asked if individual members felt connected to what the church is trying to
accomplish, only 48 percent said they did (Transforming Church Index 48). While the
church body sees itself as a driving force in the community, the people are not engaged in
evangelical outreach to the community, and most of that outreach takes place through
paid profession staff.
The church body reported a high percentage of people volunteering in ministries,
but outside of the one day a year block party, most of those ministries are inward focused,
including everything from children's ministries to Bible studies, and only a handful are
involved in outwardly focused ministries.
The vision of the church is clear to these people, even if they are not involved in
evangelism. Of the respondents, 74 percent stated that the church has a clearly defined
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vision and has clearly defined groups of people it is trymg to reach {Transforming
Church Index 30). The key for these people is to fmd a way to translate vision mto
reality. This approach is based in the theological reality that die church as a living entity
is called to join Christ in mission. The mission of die church parallels die mission of
Jesus as he walked on earth and is the contmuance of that mission mto die world today.
The church and its members are the possessors of good news. The good news is a
life-changuig gospel that brings freedom, liberty, healmg, and redemption. As the ones
who are blessed with the good news, the church is mandated to share diat news. No
option or way of carrying out the role of evangelist exists. The church is compelled to
share the good news, and if it fails to do so it is relegated to a place of woe.
American mainline denominations are dying and the gap between churched and
nonchurched is growing. The churched do not know how to connect with the people in
the secular world. Many of the unchurched are actually the formerly churched. The
unchurched are not seeking to avoid the church. Many unchurched people are open to
evangelistic contact from the church.
In order to reach the unchurched, the churched must contextualize the gospel. The
body of First Church of the Nazarene, must understand the local situation of the church.
Nazarene Recreation has existed in the community since 1974 and draws over four
thousand participants, almost two thousand families, a year to the campus of Chicago
First Church of the Nazarene. Most of the people participating in Nazarene Recreation
reflect die larger community of primarily upwardly mobile, well-to-do Anglos with a
diverse religious background. A number of ethnic and religious groups are present. A low
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divorce rate and a high rate of disposable mcome lead to an emphasis on children and on
leisure activities.
To reach these people with the gospel, the members of Fu-st Church of the
Nazarene must engage in an evangelistic outreach. To do so, die members of die body
must be equipped and empowered for evangelism. The body needs to tum its focus
outward and be trained. They must come to understand die role of lifestyle and personal
evangelism.
The church body and recreation participants need to come into contact with each
other. The members of the body, as the possessors of the good news, have an obligation
to bring good news to the recreation participants. The body must meet them where they
are and develop friendships that are based in genuine love and concem for the
individuals. The church body cannot and must not reach out to these people for the
purpose of generating numbers. They must do so in order share that which has changed
them.
The body must also be fearless in sharing the gospel by word. Jesus said that
those who recognize him in this world he will recognize before the father, but those who
do not recognize him in this world he will deny before the Father. The church body must
boldly be able to share faith dirough words and story with those who are on the campus.
A program of evangelism will motivate, equip and empower the church body.
This program, presented in classroom situations, allows for interaction among all the
participants and incorporates principles and objectives weighed in light of the commands
of Christ in Scripture. This program should be long enough in nature so as to have ample
time to address key issues and allow for assimilation and change of the individual. At the
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same time, it must not be so long as to bore and paralyze, so that it becomes just a course
in theory and not one that leads to action.
The literature is clear that a dieological basis for mission exists, diat the church
can reach the unchurched, that trauiing a church body can be empowering, and diat
effective teaching environments can make a difference for adult leamers.
Church Recreation Ministries
Many churches engage in recreational programs as outreach components of their
ministries, hi his book Bill Maness contends that recreation and die church go hand in
hand and that recreation provides a natural evangelistic tool for churches. He states.
"Evangelism begins when you get someone's attention, and recreation is an attention
getter" (8).
He goes on to say that the church is not primarily in the business of providing
recreation events. Recreation that is seen primarily as an entity unto itself has lost its
purpose. An evangelistic recreation program must be seen as a means of reaching people
with the gospel, and not as an end (Maness 8).
Churches with recreation programs have a built-in arena for evangelism. Pastor
Victor Lee of Knoxville points to six reasons why sports evangelism can work. He says
that recreation ministries (1) attract the largest crosssection of people, (2) attract the
secularized, unchurched nonbeliever, (3) reach two often overlooked groups�men and
teenagers, (4) fulfills church-growth principles, (5) allow people to have fun making,
allowing for greater influence, and (6) utilize athletic facilities that attract people.
Lee believes sports evangelism take three forms: event-centered, competition-
centered, and personality centered. In event-centered evangelism the evangelistic effort is
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centered around a large event, either as a potential gathering or as a chance to hand out
information that connects to the event ui some way. Competition-centered evangelism
makes the game the bridge to meeting people. Personality-centered evangelism is based
around the star athlete.
The recreation ministry of First Church of the Nazarene is competition centered.
The leagues themselves are viewed as noncompetitive; no scores or records are kept.
Still, the games serve as the bridge. The leagues focus on young children widi 80 percent
of the participants between the ages of three and seven. The concept is diat widi diese
young children come mother, father, grandfather, grandmother, siblings, and friends to
watch the young child. The leagues are a bridge dirough which relationships can be
established.
In a recent study Matthew Brian White examined what the one hundred largest
megachurches were doing in terms of sports ministry. He found that of these churches,
with an average attendance of 9,324, the smallest of which was 5,800, that ninety one out
of the one hundred offered specific sports and recreation ministries to their communities
(76). These programs offered options for all age ranges from three through adulthood.
Twenty-seven of the churches reported over one thousand participants each week (84).
Nazarene Recreation averages a weekly participation rate of almost one thousand
throughout the year, making the program at Chicago First Church of the Nazarene, a
church with an average worship attendance of 837, larger than most of the programs at
megachurches, while primarily only offering programs for age three through grade seven.
Of the megachurches, thirty-four kept records of converts to Christ each year.
with an average of 240 each, which. White contends, shows the evangelistic potential of
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the sports outreach components. Further, thirty-one churches tracked diose assimilated
into their programs with an average assimilation rate of 276 people per year (92).
Since 2005 First Church of the Nazarene has recorded one conversion directly
attributable to the recreation mmistry and less dian fifteen people assimilated into the
church body.
If a church desires to go from just havmg people on the property in recreation
ministries to people attending the church, evangelistic outreach to the recreation
participants must become intentional. While this evangelistic outreach can come from the
paid professional staff, the numbers are overwhelmmg. With over 4,500 participants a
year and over ten thousand people crossing the campus, a staff of two full-time and a
number of part-time people cannot effectively evangelize everyone.
Creating converts and assimilating people into the church requires the work of
many. Randall L. Kinnison holds that most people often come to the church or some
church event because of a relationship with someone who is part of the church body. To
market those events requires networking within the recreation ministry by the church
body (129-30).
For one church member to evangelize many people is a difficult task. The
concentration of those members needs to be on a few people, which means that in order
effectively evangelizing a large group of people will require a large base of people
engaged in personal lifestyle evangelism with the target audience.
Expecting 240 converts a year from a church with an average attendance of 837 is
unrealistic. Expecting more than three is not unrealistic. A focus on the evangelistic
nature of recreation ministry is a key, and the basis for that focus must be theological.
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Theological Basis for Mission
As Christian people the basis for life and actions resides in the person of Jesus
Christ and the theology that informs life. Mission does not happen in a vacuum but as a
continuation of the mission of Christ by those who possess the good news of the gospel.
My good friend and mentor. Dr. Albert L. Meiburg, m his book says the belief of the
early Church led them to many different ministries:
We may assume that Phillips' actions, described in Acts 8, are
representative ofmany others. Although Phillip and Stephen were set
apart to "serve tables" (Acts 6:5), they boldly witnessed to then faith.
Through their dispersion these early Christians discovered new
opportunities for ministry. (42)
Truly Dr. Meiburg has a point. In the simple actions of everyday life the ones who were
called to be servants were the ones who became the witnesses to Christ and of Christ.
These early followers of Christ were simple people who felt a call to serve. In Jesus' life
they found something that inspired and changed them. They became more than just
servants; they became missional servants with an evangelical purpose in the world.
They understood that their mission was not just /or Christ but with Christ. To
understand that theological basis for mission, the Christian must tum attention to the
Scriptures.
On Mission with Christ
The biblical intent God has for his church is the starting point for understanding
the concept of being on mission with God (Guder 69). Mark Allan Powell examines
Matthew in an attempt to establish a pastoral theology and opens his book widi a
discussion of mission. He contends that in Matdiew the mission of the church is the
continuation of Christ's mission and that the descriptions of the two missions parallel
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each other (13). This parallel nature of mission in Matthew allows the church to continue
what Jesus began in order to bear the fruit of Jesus' mission (16).
The Call to Discipleship
This mission of Jesus produces an emphasis on ethical lifestyles and on
community. The church is called to be a servant and to make disciples.
Within the ethical nature as oudmed by Powell, Jesus lives as a servant and
requires those who follow him to live as servants as seen m Matdiew 20:26-28:
It wdl not be so among you; but whoever wishes to be great among you
must be your servant, and whoever wishes to be first among you must be
your slave; just as the Son ofMan came not to be served but to serve, and
to give his life a ransom for many. (NRSV)
Jesus calls his followers to imitate his servant nature. Paul echoes this call in die writings
to the church of Phdippi:
Let the same mind be in you that was in Christ Jesus, who, though he was
in the form of God, did not regard equality with God as something to be
exploited, but emptied himself, taking the form of a slave, being bom in
human likeness. And being found in human form, he humbled himself and
became obedient to the point of death�even death on a cross.
(Phil. 2:6-8)
The call to servanthood for the follower is strong in the Scriptures.
Jesus also calls his people to make disciples (Powell 14). This call continues
throughout the Gospel of Matthew and indeed will become the closing call in the final
words of the book:
All authority in heaven and on earth has been given to me.
Therefore, as you go, disciple all the nations, baptizing them in the
name of the Father, and of the Son, and of the Holy Spirit, teaching
them to obey all that I have commanded you. And remember, I am
with you every day until die end of the age. (Matt. 28: 18-20)
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Jesus effectively transferred his mission to die church and it becomes die driving force of
the church.
Christ's command is urgent. This urgency emerged earlier m Matthew v^hen Jesus
sent workers out into the harvest field. The workers were domg the work of die one who
sent them, and the fields were ready. The church is now the worker (Hagner 260-61).
The Disciples Sent Out
The work itself is not finished;, it is only just beginning. Jesus transferred the
responsibility to the disciples and to those close to him. In the next chapter of Matthew's
Gospel, the disciples are sent out. Matthew 10:5-42 records the story of Jesus giving
specific instructions for the disciples. In transferring the responsibility for the work, Jesus
gave a plan and warned about consequences the disciples may face (Matt. 10:5-42). They
are asked to preach the very same words that Jesus had been preaching and to engage in
acts of healing that reflect the types of healing miracles Jesus performed. The mission of
the disciples was an extension of the mission of Christ and one for which they have been
given authority (France 178-79).
The disciples were sent out to accomplish Christ's mission, with their mission
being an extension of his. This extension continues even to this day. Entire communities
are touched on a daily basis by the lives of Christians as those Christians live and
function widiin die community. Many just do not have an understanding of the fact that
they are an extension of the mission of Christ in all they do (Meiburg 43).
Baillie 38
The Fulfillment of the Law
The basis of the mission was a basis m Jesus' fulfillment of the law and prophets,
which, in Powell's chart, parallels die church doing die will of God. Matdiew 22 oudmes
that wdl:
But when die Pharisees heard diat He had silenced the Sadducees, they
gathered together. Then one of them, a lawyer, asked Him a question,
testing Him, and saymg, "Teacher, which is the great commandment in the
law?" Jesus said to hun, "'You shall love die LORD your God with all your
heart, with all your soul, and with all your mmd. 'This is die first and great
commandment. And the second is like it: 'You shall love your neighbor as
yourself On these two commandments hang all die Law and the
Prophets."
For Jesus the fulfillment of the law and the task of the church was to follow these two
commandments. As he sent his disciples out, he reminded them of die two things that
mattered: (1) to love the Lord their God, and (2) to love their neighbor. This love was to
be made manifest in the servant attitude to the neighbor and to attention to the needs of
the neighbor.
Within these verses lies an understanding that the mission for the church, as
defined in Matthew, was an extension of the mission of Jesus. This mission required love
for God and love for the neighbor. Beyond just these two things, the mission also requires
going into all the world and making disciples.
Charles Swindoll states, "The most important characteristic of the active spiritual
life is obedience" (10). Obedience is response to an authority and a command. For the
church, the authority is Jesus and his mission and the commands are to love God, love
neighbors, and to go into all the world and make disciples.
The greatest command is to love the Lord your God:
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The sacred story begms with God's etemal purpose for man, as faith
perceives it. His etemal purpose was that mankind should be 'one body'
with the unity of a perfect organism: a higher kind of organism, indeed,
than any that we know (so that the very word organism is inadequate if not
misleading), a free and harmonious fellowship of persons united in the
love of God. (Baillie 203)
From that command the purpose of God is carried out unitmg all people one fellowship.
The Call of the Church
God calls all people to be his disciples and to share in his mmistry and mission.
Looking at the Gospel ofMatthew and bringmg it to bear on die current situation here at
Chicago First Church of the Nazarene, some conclusions drawn from the story have
bearing on the ministry strategy of the church. Mission in the community is not the
property of the church; rather, it is Christ's mission being worked through the church.
The attention of the church must be focused on things that were important to Jesus�
being a servant and making disciples. This concept has significant ramifications for those
in leadership roles. Leaders of congregations who reach communities are those who focus
on mission with God and inspire their people with missional vision (Barrett et al. 144-
45).
As leaders, part of the task is to keep people focused on the central vision, the
mission of Christ, and the love of God. Moreover, both leaders and followers must leam
to love others and specifically to love neighbors. Beyond just these goals, leaders must
help people come to the point where they themselves become disciples of Christ. The
responsibility of leaders is to equip and empower the people of God:
No matter how many ministries a church's people are involved in,
however, none is more cmcial than the ongoing pastoral care of the People
of God. Apostolic congregations have an aversion to merely 'winning"
people (and building the church statistically) and then letting them fend
for themselves. People worth winning are people worth caring for.
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Furthermore, ongomg care keeps people connected, and feeling like they
belong and they matter, and makes it possible to disciple them and move
them toward their own ministry and mission. (Hunter, Church for
Unchurched 134)
Leaders must be hivolved in equipping and empowering people to carry out the mission
to which God has called them.
Incarnational Church
In order to become a servant, the church must be incamational. Just as Jesus came
and dwelled among people, when he sends the church out as extensions of his mission, he
sends the church out to live among the people. Like the disciples in chapter 10 of
Matthew, the members of the body are to take very little with them as they go, and they
are to go into the areas where they are sent as leamers, seeking to the know the people
who are there. Jesus equates serving with leadership and leaming is one of the key
components of leadership (Bennis and Thomas 1).
As leamers, churches must come to know the cultures in which its mission occurs.
Churches exist in cultures that are a gift from God and must understand these cultures in
order to minister to those people (Taylor 385).
Chicago First Church of the Nazarene is called to serve and make disciples in its
community. As extensions of Christ in this world this church must continue the mission
mandated by God.
The Biblical Mandate
A mandate is an authoritative command that comes from a leader and is often
given to a representative to carry out. The church's mandate comes from the head of the
church�Christ. The command to go into all the world and make disciples is an
authoritative command. God manifested in Jesus represents the highest of authorities.
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The command is also an audiorization for die church to act. The church is involved m
evangelism because of die authority of the one who gives the command, and, at the same
time the church is empowered to act as the representative of God.
The biblical mandate is clear in Scripture. The church must follow the command
of the head of the church. At the same time, the church has the privilege of acting as the
representative of God.
Possessing Good News
The church is mandated to go into the world because the church possesses good
news that must be shared. The news is exciting and life changmg and leads those who
hear and believe it to become disciples of Christ. Good news reflects a wonderful
experience that is inherently good. Many see evangelism as a negative word. The church
has forgotten that when the gospel is shared it is good news (Reid 60).
When Jesus began his public ministry as recorded in the fourth chapter of Lidce he
opened the scroll in the temple and read from it. The words he read were words of good
news. After reading the passage from Isaiah, he then went on to state, "Today this
scripture is fulfilled in your hearing" (Luke 4:21). The beginning of Jesus' ministry was
evangelical in nature. He proclaimed the good news would be life changing to those with
whom he had contact.
The current political climate often demonizes the word evangelical. To be
evangelical is seen as being ultraconservative in the political spectrum with a penchant
for being judgmental of others. This twisted definition is far from the core of what
evangelism is about. Based in the Greek, an evangelist is simply one who shares the good
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news. Jesus began his work as an evangelist. The church, as partners in the mission \\ ith
Christ, possesses that same good news, and that good news brings salvation to die people.
In his letter to the Corinthians in the fifteendi chapter, Paul tells the church that
the good news brings salvation. If the good news does not save, dien all diat has been
believed has been believed in vaui. The church has to decide if its belief is simply one
that has occurred in vam or whether it is fdled with good news. At die buth of the Christ
child, the angel said that he brought good news for aU people because Jesus had been
bom. With the death, burial, and resurrection of Jesus, that good news became even more
powerful. The church and the individual Christians who comprise the church are the
possessors of that good news. For the church the biblical mandate is clear: Those who
possess good news must share it with all of those with whom they come into contact.
Possession and Obligation
The Scriptures reveal stories where people possessed good news and felt
compelled to share that news with those around them. Without sharing the good news
they possessed, the possession seemed insignificant. These people were from all walks of
life, and yet when they had an encounter with God they realized they could not keep
quiet.
The Woman at the Well
Jesus made contact with the woman at the well in John 4, and out of the
relationship he shared the good news. Through their conversation she became more and
more aware of who Jesus was with each word and she began to find herself changed by
the encounter. She had initially come to the well for water, but in the story she leaves the
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water behind and says to the people, "Come see a man who told me everythmg I ever
did" (v. 29).
As her contact with Jesus began to change her, she was compelled to share her
encounter with the people closest to her, and out of that sharing lives were changed. The
story says, "Many of the Samaritans from that town believed in hun because of the
woman's testimony" (John 4:39).
Four Men
Second Kings 2 tells that the Syrians had attacked Samaria, surrounding the walls
and laying siege to the city. The people mside the walls had no food and were starving.
One night four men from the city went out on a mission to find some food. When they
got to the Syrian camp, they found it completely deserted because God, unbeknownst to
the people in the city, had caused the Syrian army to flee. The four men began to eat and
drink until they were filled.
Then in 2 Kings 7:9 they make a unique response: "Then they said to one another,
'We are not doing right. This is the day of Good news, but we are keeping silent!'" As
they examined the situation, they realized that they were the keepers of the good news
that would bring life to the city and they could not just keep it to themselves. They had to
share the news. These men were obligated to share the news with others.
For the church the situation is the same. The saints possess the good news that can
bring life to the people, and yet too many times they are content just to eat and drink until
they are full. They never leave the comfort of the camp to go back into the city from
which they came and carry the news back with them. Still, continued examination of the
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Scriptures reveals that the call to share the good news is not a suggestion or exhortation;
rather, it is mandated obligation.
Paul's Obligation
In Romans, Paul begins with an introduction of himself, and then in 1: 14- 16 he
makes the following statement:
I am under obligation both to Greek and to barbarians, both to the wise
and to the foolish. So for my part I am eager to preach the gospel to you
also who are in Rome. I am not ashamed of the gospel, for it is the power
of God for salvation to everyone who believes, to the Jew first and also to
the Greek. (NASB)
The word obligation leaves no doubt that sharing the gospel was not an option for Paul.
He was required to do so because he possessed something so powerful that it was able to
bring salvation to everyone who believes.
In his letter to the Corinthians, Paul lays out his obligation again: "Yet when I
preach the gospel, I cannot boast, for I am compelled to preach. Woe to me if I do not
preach the gospel!" (1 Cor. 9: 16). For Paul, preaching the gospel was not an option; it
was something he was compelled to do. In fact, Paul realized that if he did not share the
gospel that the results would be woeful.
Peter and John
In Acts is a story where Peter and John heal a lame man in the power of the Spirit
and create great consternation among the priests, the temple guard, and the Sadducees.
Peter was preaching the good news to all the people when he and John are called in front
of these leaders who then commanded Peter and John no longer to speak or teach in the
name of Jesus. The two men looked at those gathered there and replied, "Judge for
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yourself whether it is right m God's sight to obey you radier dian God. For we cannot
help speaking about what we have seen and heard" (Acts 4:12, NFV).
Peter and John understood that the knowledge and the experience they possessed
was of the greatest value and they were obligated to share it. They could not help it
because it had infiltrated every fiber of their bemg, and it was the only dimg diat
mattered.
Paul, Peter, and John were men from different backgrounds and different
experiences. They were relatively obscure figures m die world in which diey lived, until
their lives were changed by the good news. They were so different that diey had to share
all that they knew with others, and they felt so strongly about it diat they viewed it as an
obligation.
The Christian's Obligation
As those who continue in mission with Christ, members of the body of Chicago
First Church of the Nazarene should find their motivation to share the good news. More
than just motivation, partnership with Christ brings with it obligation. Often people will
argue against being evangelistic, saying that evangelism is a gift that not all possess and
point to Ephesians 4: 1 1 to support their reluctance to be involved in evangelism (Halley
39).
The overwhelming command remains: "Go." In fact, Christ himself gave the
command. In Mark 1:17 he tells the first disciples to be fishers of men. In Matthew 28: 18
he says to go and make disciples. In Acts 1:18 he says his disciples will be his witnesses.
The words are unambiguous and compel believers to follow the command of the master.
The Scripture does not provide exceptions (McLoskey 78).
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Churched and Unchurched
This study divides the culture into two groups�die churched and the unchurched.
The churched are those who attend church frequently, mamtam a church membership, or
profess a bom-again faith. The unchurched are those who attend church infrequently, less
than ten times per year.
The Church Today
Before planning a strategy for evangelizing, the church needs to be aware of die
situation of the church as a whole, hi America more and more people are classified as
unchurched. Rainer states, "America is clearly becoming less Christian, and less
churched. Yet too many in our churches seem oblivious to this reality. The primary
concem for some is status quo for comfort's sake" (47). The church does not clearly
understand the spiritual malaise of the culture.
Across the nation the growth of mega churches present the illusion of overall
church growth while many mainline denominations continue to decline. Many of the
places where these mega churches have sprouted, they have done so at the expense of the
local church. In many cases people have simply moved their allegiance from one place to
another.
In the early years of the new century churches attendance was no longer growing.
In fact in the 1990s, the average Sunday moming attendance for adults decreased from 99
to 90, despite a rise in the nation's population and an increasing interest in spiritual
matters. While exaggerated claims of church growth existed, the reality was that many of
diose claims were not due to most churches increasing in size, but because churches were
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growing at the expense of other churches. Over 80 percent of the adults counted as new
church members were just transfers from odier churches (Bama and Hatch 235-37).
The reasons for the shrinkage included the opening of several thousand new
churches, which often start out with fewer people than the average existing church has, an
increase in the number of unchurched adults, and the decreased frequency of attendance
among churchgoers. Claims of specific church growth have been grossly exaggerated; not
only are most churches not increasing in size, but those that are expanding are doing so at
the expense of other churches. More than 80 percent of die adults counted as new
adherents and thus as part of the growth statistic are really just transplants from other
churches�religious consumers in search of a perfect, or at least more exciting or
enjoyable, church experience. Disturbingly little church growth is attributable to new
converts. Many people believe that churches are large and growing because of the focus
on the megachurches. The tmth is that only about 2 percent of all Protestant churches
have one thousand or more adults attending in a typical week. Most churches are small
and getting smaller (Bama and Hatch 235-38).
The paradoxes are many. Megachurches are growing, but mainline denominations
are dying. Religion is vastly important in the lives of most Americans. Over 80 percent of
American adults said that religious faith is very important in their lives. In Rainer' s study,
one area that is known by reputation for being non-evangelical in nature, the northeast,
had a highly positive response rate conceming the importance of faith. Residents of the
northeast, single adults, baby busters, and liberals exhibited high response numbers when
asked about the importance of faith. Still, even with a high interest in faith among
Americans, church attendance and affiliation have not improved significantly (47).
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While 90 percent of churches m America claim to be evangelistic (Bama and
Hatch 238), less than 4percent of churches in America meet the criteria to be considered
effective evangelistic churches. On die whole, only one person per eighty-five church
members is reached for Christ each year (Ramer 47).
A few churches have effectively made mtentional efforts to reach die unchurched.
Most churches have addressed certain areas, such as changmg worship style, creatmg a
new small group, or even usmg die right church name, but few churches have reached
into their conununities to make deeper connections with the unchurched (Rainer 48).
In fact, George Bama and Mark Hatch contend diat "most bom-again adults do
not currently have a personal relationship of consequence with more than one
nonbeliever" (242). The lack of relationship may be a by-product of lives that are too
busy to spend valuable leisure time in the pursuit of evangelistic endeavors. This very
concept speaks to the heart of why the church is dying in America today and why the
unchurched remain the unreached.
The Unchurched
The primary target group for Chicago First Church of the Nazarene should be the
unchurched people who cross the campus each week. Both the members of the body and
the Nazarene Recreation community represent a strong cross-section of the local
community.
America has become a community of unchurched and, in many cases, previously
churched people. Around half of all unchurched people were formerly churched people.
The other half are those who have never been churched. Nearly one hundred million
people in America do not have a connection to a faith-based community (Bama, Grow
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Your Church 29). The need for understanding the contextual situation becomes clearer.
The church must understand the principles of how to reach the unchurched and design
effective strategies for reaching diem.
The Unchurched and Contact
One of the fears often brought forward when the subject of evangelizing the
unchurched arises is that the unchurched would shy away from dhect evangelistic
contact. The study of the formerly unchurched by Rainer goes a long way toward
debunking that myth, hi fact, Rainer concluded that many of the unchurched are hoping
for contact and to hear the message from the churched, but the churched are shying away
(47).
In a study on the relationship between evangelism training and recreation program
participants at Bethany Baptist Church, Kinnison states that outreach into the community
has not yielded results because of a lack of opportunity for contact between Christians
and non-Christians. In fact, the recreation ministry provides a fertile ground for contact,
but the key is personal relationships. Sharing space is not the answer. The Christian
community needs to find ways to build personal relationships with non-Christians and
nonattending Christians on the property who participate in the program (8-9).
The recreation leagues at First Church of the Nazarene afford ample opportunity
for people to interact but, as Kinnison points, do not necessarily guarantee that
relationships will be budt. Further, given the structure of the leagues, the fact that they
occur on days when the church is not meeting and that very few of the participants are
actually part of the body of the church, the chance for evangelistic contact is minimal.
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Kinnison goes on to report that Bethany Baptist Church was in need of a tramed
and motivated group of people to practice evangelism in the community. He applied his
conclusion not just to his situation but to churches as a whole. He contends that by
developing friendships doors are opened to non-Christians and nonattendmg Christians.
At the same time, he contends that such friendships are not enough and that Christians
must also be prepared to present the gospel verbally (10).
Principles for Reaching the Unchurched
In Ramer' s research with the formerly churched, he identifies ten principles for
reaching the unchurched. These principles provide the underlying philosophical basis for
developing evangelistic strategies, but these principles do not outline any single
approach. The approach must vary based on the contextual situation of each church and
the missional vocation of that church:
1 . The model must fit the context.
2. The name is not really relevant.
3. The unchurched may already be familiar with the church.
4. Direct personal evangelism is effective.
5. The pastor must be faithful with the gifts given.
6. The truth must not be diluted.
7. Sunday school and small groups are attractive to the unchurched.
8. Family member relationships are the key, especially the mothers.
9. The needs of the children are important (48-57).
The underlying key to the effective implementation of these principles is creating
a strategy based on the local context. A model that is based on someone else's program
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does not address the needs of the local community and is doomed to failure. The church
body must understand its own Jerusalem and then work to mmister in diat settmg.
Personal Evangelism
Dr. Robert Tuttle, Jr. contends that on average twenty-five different witnesses
must interact with an uidividual before any real encounter widi God happens in
someone's life (Can We Talk 73). Most people are easily discouraged when dieh one
encounter with a person does not yield results. Odiers believe diat they are inadequate
and do not have the skills to evangelize (102). These people need trainmg in personal
evangelism. "Training not only overcomes resistance, it equips with tools that are flexible
enough to work in every sphere of influence" (103).
The church body needs to know that personal evangelism is an incredibly
important and effective type of evangelism. The day-to-day interaction with people opens
doors to conversations and relationships. These relationships open the way for the gospel
to be shared.
The Role of Vision
Developing relationships with the community flows from the vision of the church.
Vision must power ministry in the community and the shared vision of the body of the
church:
What might missiology look like when done in the context of the
community of faith, where there is individual work but also the
engagement of the corporate team? These communities or teams of
reflective practitioners can be most diverse. They include theological and
missiological students together in task, or husbands and wives, or a fonnal
class. (Taylor 550)
When the community engages a vision, purpose and direction for ministry are
determined.
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In order for vision-fueled missiology to come into existence First Church of the Nazarene
must, fkst of all, capture the vision of the vocational mission of diis church, not just for
the leadership, but for the enthe body. The church must become a place \\ here the
concept of joining Christ on mission is central. From February 2005 until May 2007 I
only heard the vision statement mentioned in board meetmgs and admmistration
committee meetings, but I cannot recall mstances where it was presented before the body
in a time of corporate worship. For people to buy into the vision, diey must furst know
what the vision is. In the summer of 2007, the staff of Fust Church of die Nazarene began
a concerted effort to get the vision m front of the people. A series called "Walk across the
Room" presented the principles of personal evangelism for the first time. The task
became energizing the body so that all are ministers joined in mission with Christ.
A Strategy Develops
The community in which First Church of the Nazarene is located provided a
number of underlying themes that show the need to evangelize. Family is a vital part of
the community as witnessed by the low divorce rate and parental concem for providing
opportunities for children. These primarily affluent families are looking for experiences
for their children that place an emphasis on quality and that affirm the children.
The Roman Catholic church has largely shaped the culture around First Church of
the Nazarene, and when dealing with people in the community the church body must
understand the depth of influence of the Catholic church. Brian McLaren states, "Rather I
am recommending that we acknowledge that Christians of each tradition bring their
distinctive and wonderful gifts to the table" (74). First Church of the Nazarene would do
well in its situation to remember his advice and to affirm the positive impacts of Catholic
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tradition while helping people to find personal connection with Christ. As shown in the
recreation survey from the summer of 2008, many of the nonchurched in the church's
sphere of influence are formerly churched Catholics.
The affluence of community creates another situation with which to deal. This
community thrives on what has been termed achievement-focused self-worth:
The individual's identity and self-worth are bound up in personal
performance. The dominant question is what the individual has
accomplished... success is the measure of their worth. This success may be
defined in many ways. Some seek it in economic terms, measuring
achievement by accumulation of property, income and net worth.
(Lingenfelter and Mayers 98)
This culture in which the church is conducting its mission puts a value on the
accumulation of property, income, and net worth, and it must be cognizant of those
factors in responding to people.
The good news is that "The Nazarene," as the church is called in the community,
has an established good reputation. This strong community acceptance is primarily fueled
by the thirty-four year history of Nazarene Recreation. I could present countless
incidences of anecdotal evidence to support this claim rarely do more than a few days go
by without someone new coming in and telling what wonderful things they have heard
about the programs.
Still, if the church is going to move beyond these encounters to connections the
main people who will contribute to the evangelization of the community will be members
of the church body. Church families who are involved in the recreation, arts, and
preschool programs are the front lines of contact in all that it is doing, and they must
identify with the mission of the church for connections to take place, but they are not the
only ones called to be involved in personal evangelism.
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The involvement of the people in mission comes with a warning:
We are constantly engaging a world that is both a creation of God and one
tainted and twisted by the machinations of evil and the depredations of sm.
Mission is not for the faint hearted. It is for those whose hearts have been
touched and healed by God's reconciling love and who bum now that
others might also experience it. (Schreiter 143)
The church must heed that waming, while going forward with the message of the gospel.
Understanding the Call to Evangelism
Four key things must happen for this church to achieve vision fulfdlment. Fhst,
the church must come to a deeper understanding of the missional vocation of the church.
Second, the body must identify with and seek to fulfdl the missional vocation. Third, the
body must be equipped and empowered to engage in the missional calling. Fourth, and
finally, a systematic plan of evangelism must be designed and implemented for
connecting with the community.
Since the summer of 2007, efforts are underway to help the body define its
missional vocation. The vision is constandy before the people. Banners highlighting the
vision are located throughout the sanctuary and atrium. On 23 August 2008, the pastor
took the data from the recreation survey and presented it in all weekend services and
placed a challenge on the church body to do something about those numbers. People have
begun to identify with the vision of the church and are developing a hunger for the
community. The key is now to equip and empower these people.
George G. Hunter, III reminds churches that they may not have the means or
resources to fill its staff with enough ordained people to meet every need, but within the
church body exists enough people with the right skills and gifts to shepherd the flock.
The key is to find people with a passion and train these people so they are quipped and
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empowered to do much of what an ordained pastor does. These lay leaders can perform
pastoral care, pray with people, and even evangelize given the right training and support
(Church for the Unchurched 134).
The desire of the people to reach the community is simmering under the surface
and needs fanning into flame by somethmg new (Barrett et al. 44). Many of the ministries
and programs of this church have been pointed towards connecting with die community
through the years. The body must be equipped to bring these ideas to light. God has
created the time and space, provided the mission, and given bridges into the community,
but the church must act (Green and McGrath 49).
The goal must be to implement ways, through love of God and love of neighbor,
to evangelize the community and move people to connection with Christ. For that
evangelization to occur, the body must engage with the community as represented by the
families that already cross the campus every day. Kinnison contends that the potential of
evangelism for churches with recreational ministries is only limited by the creativity of
the people who own the facility (134). The evangelistic potential for First Church of the
Nazarene is, therefore, only limited if the church body allows it to be limited. As this
evangelism happens, Christ will accomplish his mission ofmaking disciples of all people.
Evangelism in the Wesleyan Tradition
Chicago First Church of the Nazarene is part of the Wesleyan-Arminian tradition.
As such its roots are in the Wesleyan tradition of Evangelism and in the Holiness
movement. Wesleyan evangelism began as a movement of social justice for those who
were poor and needy. Wesley saw the need of the poor and attempted to raise social
consciousness and helped provide food, clothes, medical, and financial assistance. In the
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process he was evangelizing those to whom he preached and those who received the
material blessmgs. Weekly class meetings soon became the core of the evangelistic
movement among the poor (Marquardt 27-29).
Through his movement Wesley was focused on meeting the people right where
they lived, and in the same way, his preachmg was aimed at the uidividual. Though
Wesley often drew large crowds, his words were directed to individuals with a strong call
to conversion (Marquardt 1 19). From the very beginnuig, Wesleyan evangelism was
based in meeting people at the point of then need and at the same time proclaiming the
good news of the kingdom.
In the late nineteenth and early twentieth centuries the Church of the Nazarene
was bom out of the Holiness Movement. Chicago First Church of the Nazarene was one
of the earliest Nazarene churches, being bom in 1904. Three holiness movements united
in Pilot Point, Texas, in 1908 to form the Church of the Nazarene. The Nazarene Church
is a worldwide movement that sponsors overseas missions and featured a saturation
church-planting mentality in the United States. Over 80 percent of U. S. counties have
Nazarene churches, one of the largest saturation levels of any denomination. The majority
of those churches are small in number (Culbertson).
Through the last century the revival/cmsade has been one of the chief evangelism
tools of the Church of the Nazarene. The denomination was primarily founded through
revival cmsades, and the office of evangelist still remains an integral part of the Church
of the Nazarene. In 2005 the Board of General Superintendents of the Church of the
Nazarene approved a Revivalism Handbook that outlines the way to prepare for a revival,
the compensation for an evangelist and the classifications of evangelist.
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While this tool for gathering is an important part of the historical part of the
Church of the Nazarene, hi a largely Catholic region, such as the one in which First
Church of the Nazarene is located, this method may not be the best for evangelizmg.
Over half of the attendees at Chicago First Church of the Nazarene are former Catholics
who are unfamiliar at best with Church of the Nazarene history and tools. They have
arrived in this place through recreation and arts ministries and the personal invitation of
people they have met. In fact G. Howard Mellor contends that Christian evangelism must
be relational based. Evangelism must fhid its basis in relationship with God and with
people (124).
These people who are here in this place and now call themselves Nazarenes have
experienced a life-changing relationship with Christ and out of that relationship they
become the front line in evangelism. First Church of the Nazarene needs a retum to the
Wesleyan roots of evangelism which is one that utilizes the laity in apostolic mission and
ministries (Hunter, Apostolic Identity 163). As this movement is prepared barriers will
arise.
Barriers to Evangelism
Despite the life-changing power of a relationship with Christ, many Christians
still find themselves reluctant to share the gospel with those with whom they come in
contact each day. While some of the reasons for the reticence to share may be locked into
cultural norms and expectations, the three main reasons people do not share the gospel
are the lack of motivation, assumption of inadequacy, and fear of rejection (Tuttle,
Shortening the Leap 163).
Baillie 58
Despite the biblical mandate and die compellmg stories found in die Scriptures,
which illustrate the need to share the gospel, many are stdl not motivated to do so and fail
to grasp the compelling need of the gospel in die world (Tutde, Shortening the Leap 164).
When people have a life-changuig relationship with Christ, they are filled widi die power
of the Spirit and with the love of God for people around diem. When die Holy Spirit
enters a life, people become able to see odiers die way God sees them and that
compelling vision and love for people becomes a prime motivating factor for
evangelizing the lost (165).
Still, even with the motivation of love and seemg people as God sees them.
Christians often are unwilling to evangelize simply because they fear rejection. In
American culture people have been conditioned to win. They seek immediate feedback
and results. In sports Americans prefer football to soccer because it has more scoring and
more immediate gratification. The big play excites people, but they often forget the
weeks of practice and the little nuances of blocking and line of scrimmage contact that
leads to the long touchdown. Evangelism is often more like soccer, with contact after
taking place and no perceptible result for eighty-eight minutes, but the persistent pay off
with a goal in minute eighty-nine. People fear making that one contact or interaction with
a person because that may not lead to immediate score, an immediate acceptance of
Christ. Christians need to understand is that God is the one working in the life of the
individual, and God values faithfulness to the call to evangelize and has more invested in
those attempts to evangelize (Tuttle, Shortening the Leap 166). When people are released
of their fear or rejection and understand that God is in control of the process, they are free
to evangelize without fear of rejection.
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People also hesitate to be involved m evangelistic activities because diey assume
inadequacy. They believe that they are not prepared and gifted enough to explam the
gospel (Tuttle, Shortening the Leap 170). These people often diink that they cannot
adequately explain the deep theological implications of the Scriptures and of their
relationship with Christ. Many believe they do not have the intellectual capacity to argue
for the Lordship of Christ. Evangelism does not lie in those intellectual arguments,
however, it lies in the lives of those who have surrendered themselves to Christ and
whose lives reflect the Gospel as being visible, palpable, and true (Stone).
Persons who are able to overcome their fear of rejection, assumption of
inadequacy, and lack ofmotivation and understand that the gospel is demonstrated
through their obedience to God become the people who have the greatest opportunity to
evangelize. These people who have the witness of the Spirit and are open to sharing and
communicating that life-changing experience with others, rather than trying to figure out
how to be most effective, provide the very basis for Christian evangelism (Stone).
Proclaiming the Gospel
Beyond the open doors created by lives lived in the Spirit, evangelism must
contain the proclamation of the gospel. No matter the strength and depth of personal
relational evangelism a time comes when die gospel must be shared verbally. "No one is
good enough just to let his life speak for Christ" (Aldrich 83).
For the early Church, the interrelationship between community and evangelism
was inviolate. Evangelism could only take place within the community and where
community existed evangelism must also exist. The proclamation of the gospel grew out
of the relationships people had with each odier (Abraham, Logic of Evangelism 57).
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For Chicago Fhst Church of the Nazarene, a foundation m the Wesleyan tradition
makes an emphasis on the proclamation of the gospel necessary. Evangelism 'widiout a
focus on the proclamation of grace in the context of the local community of faidi would
be a contradiction" (Carder 81). The proclamation of the grace of God is at the very core
of evangelism for those in the Wesleyan tradition.
Many people do not think that they are called to be evangelists because when diey
think of the word evangelist they think of the preacher they have seen on TV or the
revival leader that has come to their church. They do not see diemselves capable of
evangelism because they believe that the proclamation of the gospel is a long and drawn
out process. They believe that they are to be the messengers, forgetting that as partners on
mission with Jesus God is the messenger.
John R. W. Stott asks the question, "Now who is to be the messenger?" (45). He
responds, "God himself." He has sent angels, prophets, Son, and Spirit. Clearly God is
the one behind all of evangelism. He seeks and calls (Luke 15) and came (John 3:16).
While God could easily draw people to himself by the work of the Spirit or even the
witness of the stones (Matt. 3:9) or animals (Num. 22:28) or angels (Luke 2:8-15), he has
appointed the Church to take the gospel to the ends of the earth (52-3).
Every Christian should engage in personal outreach. Some will resist that idea
noting their personal lack of giftedness in evangelism, perhaps citing Ephesians 4; 1 1 for
support. Such resistance does not eliminate the responsibility to evangelize:
We are not all called to be preachers; we are not all given equal
opportunities or comparable abilities for dealing with men and women
who need Christ. But we all have some evangelistic responsibility which
we cannot shirk without failing in love both to our God and to our
neighbor. (Packer 78)
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The gospel must be shared, and it must be shared with words.
Lifestyle evangelism does provide a unique opportunity for die proclamation of
the gospel not to have to come all at one time but rather in bits and pieces over the course
of the relationship. In lifestyle evangelism opportunities to present the gospel wdl arise
over time and a Christian may only have to present one part of die gospel at a time.
Story can be a key component of sharing the gospel. One of the key elements in
lifestyle evangelism is simply the use of story. People want to know how the relationship
with Christ has made a difference m the life of the uidividual.
"Each person is a collection of stories," contends Burred David Dinkins (1 1). He
goes on to state, "Story conversation is a dynamic conversation between all parties in a
conversation" (15). The value of story is in the dialogue it creates among all parties.
This conversation among all parties, where story is shared and interaction
between people and the story occurs leads to the creation of a new set of life possibilities
for those engaged in the conversation. Through listening to the non-Christian's story and
sharing the truth of how Christ has changed the life of the Christian, the power of Christ
is made available to the non-Christian.
In lifestyle evangelism, the presentation of the gospel does not have to be
confrontational, as is often the case. Rather, through simply hearing the story of a non-
Christian, Christians then have the open door to share the story of how Christ has
impacted them, and in that moment the gospel can be shared. Christians who take the
time to collect and reflect on their own stories are often better prepared to share those
stories. Rainer, in his study on the formerly churched, concludes that "67 percent of the
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formerly unchurched came to faith in Christ because a church member or Christian had
personally evangelized diem and shared Christ one-on-one" (47).
The key to effective evangelism is a combmation of budding relationships and
sharing the truth. The members of the church body often fmd themselves wondering how
to do these things. They need to be tramed.
Adult Learning
Understanding how adults leam is unportant in order to tram die church body. In
her book Linda J. Vogel presents a theoretical model for teaching adults. She believes
people can be engaged in developing then own present and future by developing teaching
models that take their life and faith seriously (47). In developing an evangelism
curriculum for adults, some of these principles need to be incorporated.
Principle of Balance
The first principle is to balance involvement with the world with withdrawal for
reflection and renewal. The leamer must have a heart for the world around them but find
time to withdraw from that world and reflect. Whether that reflection comes in a brief on
a regular basis or in a concentrated retreat situation depends on the need of the leaming.
The key is a concentrated time of reflection (Vogel 95-99).
Principle of Connection
The next principle is to reconnect widi the gospel story. In the hustle of life, the
believer often loses touch with die core of the gospel. The key to any time of reflection
and renewal is to base the time in die gospel story. Vogel goes as far as to state that
participation in the Lord's Supper is an excellent way to reconnect with the story.
Reconnecting with the story allows the leamer to be in touch with God. Being in touch
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with God allows the leamer to "claim die name and the responsibility that comes from
our affumation: I am a chdd of God" (103).
Principle ofHospitable Space
Vogel' s third principle is that m order for leammg to take place it must happen m
a hospitable space. The physical and social envhonment is critical to leaming, but more
so vulnerability, honesty, and experience open the doors to leammg. Hospitable
environments do not necessarily mean comfortable ones, but those in which growth can
take place (103-05).
Research Methodology
The use of surveys and questionnakes as nonexperimental quantitative research
has been around for a long time and is one of the most common methods of research used
today (Wiersma and Jurs 155). Such research is often appropriate for educational
institutions (159).
One type of survey research is a panel study that measures the same sample two
or more times. Panel studies allow researchers to measure change and the source of
change in people who are changing. Usually the change is related to the temporal order of
the variable and can indicate cause and effect because the effect cannot come before the
cause. Panel studies are of shorter duration than other types of longitudinal studies and do
not always measure long-term effects (Wiersma and Jurs 161-62).
William Wiersma and Stephen G. Jurs outline the steps for the planning and use
of a survey. Proper use of surveys can provide data that is both reliable and valid (165-
67). The first step is to define the research problem and begin developing the survey
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design. In addition, operational defmitions and a review or appropriate literatm-e must
take place.
The survey is constructed next. Items are carefully developed with questions that
are clear, concise, and unbiased. Most surveys rely on muhiple-choice or close-ended
type questions. Such surveys are usually easy to use, score, and code and allow for a
consistency of response across respondents and across samplings. Ldcert scale surveys are
commonly used and allow for easy coding and scoring. Widi the exception of some
demographic information, survey questions should relate directly to the problem in
language that avoids technical jargon or confusing terms.
A survey may also contain open-ended items. Open-ended response items allow
people to be more free in their responses but do not allow for consistency across
respondents in content and can allow for misinterpretation by both respondent and
researcher. As a general rule, open-ended questions should appear toward the end of a
survey that utilizes both methods (Wiersma and Jurs 170).
Well designed surveys are pleasing visually, and straightforward in structure.
Instructions should be clear and concise. Items and pages are clearly numbered and the
time for response should not take more than thirty minutes (Wiersma and Jurs 171-75).
Following initial design of a survey a pilot test is conducted with a sample group
to look for any problems or confusions in the survey design. Revisions, if necessary,
follow the pilot test (Wiersma and Jurs 166). Retestmg the same group allows the author
to determine reliability. Administering the test to the same group on two or more
occasions and statistically analyzing results determines the reliability of the instrument. If
the test is reliable a high correlation between the scores will exist (325).
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Following the construction of the survey, data collection and analysis can take
place. The analysis then allows for the reportmg of the data.
Inferential Statistics
Choosing the correct statistical analysis is cmcial for any project, hiferential
statistics allow inferences to be drawn withm certam parameters for data collected from a
sample. Parametric tests of significance make assumptions about parameters that
determine the statistical significance of associations between data.
For purposes of this study, the two taded t-test was mcorporated. The t-test
determines whether the mean of a variable differs between two groups. In this project
each variable had a pretest and posttest group.
Conclusion
In summary, Chicago First Church of the Nazarene promotes a mission statement
that says the church desires "to be the family resource center where Christ and
Community Connect." A plan for missional evangelism allows the church to fulfill the
mission statement.
First Church of the Nazarene offers a comprehensive recreational ministry that is
one of the largest in the country and significantly larger than many of the megachurches
offer. Recreation ministries have been shown to be a fertile ground for evangelism when
a planned strategic approach is implemented.
This project measured the effectiveness of an evangelism training program on a
church body. The theological foundation, contextual situation, and the call for training
seen in the literature, defined the course of the project which is outlined in Chapter 3.
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Pastoral staff and a research reflection team reviewed the instruments utilized prior to the
project. The data from it was reliable and applicable.
The mandate for sharing the gospel is clear. Chicago Fust Church of die Nazarene
has an excellent opportunity to connect with its community in a way diat can fulfill the
vision of the church and, more than that, can fulfill die mission of Jesus. An effective
strategy will motivate, equip, empower and engage the body with measurable results. The
steps to that measurement are outlmed m Chapter 3.
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CHAPTER 3
METHODOLOGY
Problem/Purpose
Despite the presence of an outreach muiistry that attracts over 4,300 children as
registered participants and their family and friends as spectators to the property each year,
members and attendees of Chicago First Church of the Nazarene did not engage in any
form of specific evangelical outreach to the these participants or their families. While
claiming a mission statement that expressed a desire to reach out to the community and
help community members create a connection with Christ and with the church, no
organized plan needed to equip and empower the members and attendees of Chicago First
Church of the Nazarene to engage in evangelism existed. I designed and taught a
comprehensive course in evangelism to persons in the church body who reflected a desire
to be involved in the mission of the church.
In the fall of 2007, the church leadership conducted a feasibility study as they
began to look at the possibility of building renovation and expansion for the future. The
project began with the church body participating in a comprehensive survey. Over 94
percent of the people who took the survey reported participating in a church outreach
event within the last year. Over 90 percent of those people participated in the annual
Recreation Celebration Block Party that is held each July, and almost none of those
people participated in any evangelistic activity as part of that event.
The purpose of this project was to design and implement an evangelism
curriculum that would motivate the church body to engage in mission with the thousands
of people visiting the campus every week in the Nazarene Recreation program and allow
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those people to create connections with Christ, community, and the church. A perceived
change in the reported levels of connection with Christ, community and the church by the
participants in the recreation program was die expected outcome.
Research Questions
Two main questions provided the impetus for die project and the framework for
measurement. Discussions with members of the pastoral staff and analysis in light of the
church mission statement helped develop the questions. The discussions reviewed a wide
range of possibilities in regard to creating an evangelism strategy for Chicago First
Church of the Nazarene. Two questions were chosen as being the ones that should frame
the study as an initial foray into creating the evangelism strategy.
Research Question 1
Are members of the church body interested in evangelism (motivated), confident
in their ability to evangelize (equipped), willing to evangelize (empowered), and engaged
in evangelistic activities?
To determine the answers to these questions participants completed a pretest
survey designed to measure motivation, equipping, empowerment, and engagement.
Once that baseline was set an evangelism training curriculum for the participants in the
intervention could be taught and the effectiveness of that curriculum could be measured.
That information was again gathered at the completion of the study to see if any
significant changes had occurred.
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Research Question 2
What effect would a course in missional evangelism have on the participants'
interest in evangelism, confidence in their ability to evangelize, willingness to evangelize,
and engagement in evangelistic activities?
A comparison of pre- and posttest scores provided the answers to this question.
The use of inferential statistics determined significance of responses. Focus groups
convened following the conclusion of the course to reflect on the seminar and subsequent
changes, and to provide longitudmal support for the resuhs of the study.
Participants
The participants for this study were members of the church body. The Nazarene
recreation staff is the front line in contact with the recreation community, but the church
body builds and develops connections with the people crossing the campus each day. The
key element involved preparing the church body for evangehsm. The overriding goal of
this ministry intervention is to have an evangelistic impact on recreation participants, but
this particular study is focused on the impact an evangelism training program can have on
the church body.
The concept was to select a group of people within the church and equip and
empower them to engage in evangelism. These people would then create a program of
missional evangelism targeting the people who consistently come to the campus. From
their evangelism measurable differences would be observed in terms of connection to
Christ and the church.
In all, nineteen people participated in the evangehsm training program. A church-
wide recruitment campaign offered participation opportunities to any members of the
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church body who feh a missional call. These participants formed two distmct groups diat
participated in the evangelism program. Fourteen of the participants were part of a one-
day evangelism training seminar offered m the late fall. One regularly meeting Bible
study group, the PRECEPTS Bible study group, requested die opportunity to go dirough
the evangelism traming curriculum. For die PRECEPTS group, attendance ranged from a
low of four to a high of six, with five members participating in die pre- and posttest
surveys.
I believed that by properly training people in evangelism theory and methods and
then encouraging them to leam how to share their stories that they would be motivated to
engage in evangelistic acts. This group would then focus some of their attention on the
people coming to campus and make a positive impact that will create connection with
Christ, community, and the church. The emphasis in the seminar was on becoming
intentionally evangelistic in all areas of life.
Research Design
The testing method chosen for this project was a pretest, posttest research design.
The design contained seven basic steps. The progression allowed the project to flow
logically and created an atmosphere for training and research into the effectiveness of the
training.
1. In the spring of 2008 a questionnaire for recreation families ascertained
information to be used in the evangelism traming curriculum:
a. Demographic information and church attendance and pattems
b. Openness to the gospel and evangelistic outreach, and
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c. Personal levels of relationship with the church and the community (see
Appendix C)
2. In the summer of 2008 an evangelism curriculum for members of Chicago Fhst
Church of the Nazarene emerged;
3. At the beginning of the fall of 2008 recreation session recruitment for the
evangelism training program began;
4. In the late fall of 2008 a group of church members and attendees, attended
either a six-week course or a one-day intensive semmar;
5. At the beginning of the course, participants completed a researcher-designed
evangelism questionnaire to measure desire, perceived competence, and willingness to
engage in evangelistic efforts, as well as participation in evangelistic activities in the
preceding four weeks;
6. Two weeks after the completion of the course, participants completed the
evangelism questionnaire as a posttest; and,
7. An analysis comparing the data of the pretest and posttest using paired t-tests
ascertained whether measurable differences in the dependent variables occurred.
Instrumentation
For this project 1 developed two instruments. The first was an evangelism
curriculum (see Appendix A). This curriculum, based in the biblical idea that evangelism
is the responsibility and mandate of the church and the individual, encompassed six
lessons designed to be taught over a number of weeks or in a one-day seminar.
This course in evangelism featured six different lessons The lessons addressed the
basic questions of who, what, when, where, why, and how. The course work consisted of
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group interaction, individual studies, lecture, and activities. The specific questions
addressed were
1 . What is evangelism?
2. Why should Christians engage in evangelism?
3. Who does evangelism?
4. Where should evangelism occur?
5. How do I evangelize and tell my story?
6. When do we begin?
When the people of God engage in evangelism, they are actually joining Christ in
carrying out his mission here on earth. The end of this instrument was left open-ended so
that the church body could design and implement an evangelistic plan that was
contextualized to the local situation.
The data-collecting instrument utilized a four-point Lickert scale to collect
information regarding the impact of the evangelism course on the subjects. The
instmment also used a four-response scale to measure the motivation, equipping,
empowerment, and engagement in evangelistic contact.
Independent Variable
The independent variable in this study was the evangelism seminar designed to
equip and empower the subjects. All the individuals attended one of the seminars offered
and spent a minimum of six hours in evangelism training. They had the opportunity to
choose either a one-day seminar or a six-week course of study so as to best fit their
schedule. Regardless of which training they chose, the instmctional material was the
same.
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Dependent Variables
The dependent variables measured m this study were fourfold in nature. The
participants reported their interest in evangelism, confidence ui then abilities, willmgness
to evangelize, and their actual evangehstic activities in the previous six-mondi period.
These variables reflected the range of possibilities from mtent, to ability, to
implementation. Subjects differentiated between their deshe, confidence, and willingness
in twelve key areas: (1) sharing faith widi anodier, (2) invitmg someone to church, (3)
telling their personal story, (4) tellmg someone about Jesus, (5) understanding the
Scriptures, (6) participating m a local mission project, (7) participating m a short-term
project outside of the area where they live, (8) participating in an intemational mission
project, (9) praying with someone, (10) praying widi someone to accept Christ, (11)
leading or directing a Bible study or small group, and (12) becoming a missionary.
Intervening Variables
Three intervening variables need recognized for this study. The curriculum taught
to all of the participants was the same, but delivered in different group settings. The
participants in the one-day seminar received their information in a form that presented all
of the information in a brief time frame and then asked them to reflect and evaluate it in
more detail at a later time without a planned follow-up.
The other group received the course over a six-week period with a number of days
in between sessions to reflect on the material and to bring fresh questions to the next
session. This groups had more time for personal reflection and interaction between
sessions.
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An analysis of the different resuhs between die groups measured possible changes
brought about by different delivery methods. One method was not initially diought to be
more conducive to leaming than the other.
Second, no attempt was made to ensure that die subjects represented a cross-
section of the church body of Chicago Fust Church of the Nazarene. Because die study
relied on volunteers and a few selected participants, questions about spuritual maturity,
commitment to the church and faith, and willingness to share faith could not be fully
delimited, hi fact, participants may have been diose already predisposed to share their
faith with others.
Third, the focus group follow-up sessions occurred almost nine months after the
conclusion of the seminar. A number of factors may have influenced responses in the
focus group, including two church-wide evangelism emphases in diat period.
Reliability and Validity
To help ensure the reliability of the data collected, the pastoral staff and research
reflection team reviewed the instmment on three separate occasions. Following the
reviews by the pastoral staff, seven members of the church and recreation staff completed
the instmment to test for reliability. The seven participants took the pretest and were not
administered the evangelism curriculum. One week later the same seven people
completed the questionnaire again. A paired t-test comparison of the scores analyzed the
and the results as shown in Table 3.1.
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Table 3.1. Mean Difference Scores of Test Group Pretest and Posttest
AU Subjects
Pretest
(N=7)
Posttest
(N=7)
M SD M SD t E<
Motivated 3.000 1.024 2.821 1.032 1.535 .1285
Equipped 2.988 .9631 2.881 1.057 .9129 .3639
Empowered 3.012 1.047 2.833 1.149 1.587 .1164
Engaged 1.545 1.552 1.753 1.514 1.472 .1453
No statistically significant difference in score between pretest and posttest for die
control group was found on any of the four mdependent variables. From diese results 1
determined that the instrument was reliable.
The pastoral staff of Chicago First Church of the Nazarene assessed the content
validity of the instmment, reviewing it and making suggestions for redesign. The staff
completed the survey and then provided feedback regarding the design, clarity of the
questions, and purpose of the questions. After receiving the staff feedback, 1 redesigned
the instmment to allow only four possible responses to each question, with no neutral
response allowed. The instmment gathered demographic data to help determine if the
subjects were a representative sample of the church body.
The demographic data collected spoke to the validity of the results. The subjects
in the project reflected a cross section of the church population in socioeconomic terms.
Ages spanned the entire church spectmm, and gender participation was almost evenly
divided.
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Data Collection
Subjects took the survey at the beginnuig of the furst session in the evangelism
curriculum. At a called follow-up conference, subjects completed die final survey on a
different color paper. Prior to the subjects takmg the pre- or posttest I gave mstructions
verbally and made subjects aware of the uistructions written on the survey. I made pens
available to all participants, set a fifteen mmute time limit, and mdicated a collection
point. I collected the initial surveys upon completion, logged the results, and stored the
surveys in my office. The posttest was given two weeks after die completion of the
seminar. After the posttest 1 logged survey results immediately logged and stored the
surveys in my office with the initial ones. The successful defense of the project preceded
the destruction of all original copies.
Data Analysis
Data analysis began following the collection of the posttests. The research
reflection team offered input about the best ways to analyze the data and a member was
added to the team. The new member ofmy team had extensive background in statistical
analysis and assisted through this part of the project. Comparison of demographic
information between the two surveys and also with the demographics of the church body
as a whole determined that a valid sample had been achieved.
Using Microsoft Excel as the primary database and through the use of InStat
statistical software, utilizing paired t-tests for the data, I recorded and analyzed score for
four of the dependent variables. Through the use of paired t-tests the composite score of
all nineteen participants pre- and posttest gauged the overall results of the curriculum.
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Separate analysis for each group allowed for comparison of the two different mediods of
instruction.
Ethics
Both written and verbal instructions assured participants of the anonymity of theu:
responses. Participants did not provide names on the survey. The pastor of outreach
ministries stored responses in a locked fde cabinet until a successful defense of the
project. Following the defense he destroyed all surveys.
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CHAPTER 4
FINDINGS
Chicago First Church of the Nazarene has an opportunity to evangelize that is rare
among churches. Over ten thousand visitors a year come to the campus. These ten
thousand include registered participants involved in Nazarene Recreation and fhie arts
programs, as well as the preschool, and then families who visit to watch and support their
children as they participate. In the thuty-five year history of these programs die church
has not had a directed plan of evangelism toward these people. Moreover, the church has
not been involved in extensive training and preparation for evangelism. This study
utilized an evangelism curriculum to attempt to motivate, equip, and empower members
of the church body to be involved in evangelistic outreach. The purpose of the study was
to determine whether the evangelism curriculum would make a difference in the lives of
the participants so that they would be more engaged in evangelism.
Two questions guided this study: Are members of the church body interested in
evangelism, confident in their ability to evangelize, willing to evangelize, and engaged in
evangelistic activities? What effect would a course in missional evangelism have on the
participants' interest in evangelism, confidence in their ability to evangelize, willingness
to evangelize, and engagement in evangelistic activities?
Participants in the study completed a pretest questionnaire prior to the course and
two weeks following the completion of the course, took a posttest questionnaire. The
questionnaires measure motivation, equipping, empowerment, and engagement in
evangelistic activities. The questionnaire used Likert scale responses and I analyzed data
using paired t-tests with a level of significance for the two-tailed t-test of p < .05. In
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addition, because of small sampling numbers from die course a post-course focus group
with nine members of the course convened several months after die course. These
members answered a series of questions (see Appendix E) to provide qualitative data
responses and longitudinal support to the quantitative analysis.
Profile of Subjects
Subjects participating in this project completed a pretest survey prior to taking the
evangelism curriculum and a posttest survey two weeks after the completion of die
curriculum. Nineteen total subjects participated in the project, and seventeen of them
(89.5 percent) completed the posttest survey. Basic demographic information determined
the subjects' years as a Christian, age range, and number of years at Chicago First Church
of the Nazarene.
Table 4.1 displays demographic data regarding the number of years subjects have
been Christians. The majority of the participants (84.2 percent) reported being Christian
for ten or more years. All but one participant reported being Christians for at least six
years prior to engaging in the seminar. In group one, twelve of the fourteen participants
(85.7 percent) reported being Christians for ten or more years.
Table 4.1. Participants' Years as a Christian
Number of Years
All Subjects
< 1 year 1-2 years 3-5 years 6-10 years >10years
Combined 0 1 0 2 16
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The majority of participants m the project were age 45 or greater (73.7 percent).
Only one person under the age of 25 participated in the seminar. Age mformation for die
participants can be found in Table 4.2.
Table 4.2. Participants' Age Range
All Subjects
<25 25-35
Age Range
35-45 45-55 >55
Combined 1 2 2 4 10
hi terms of years at First Church of the Nazarene, participation was slightly more
diversified than age or years as a Christian. Over half of the participants (57.9 percent)
had been involved in the church for less than five years. The participation numbers are
displayed in Table 4.3.
Table 4.3. Participants' Years at CFN
All Subjects
< 1 year 1-2 years
Number of Years
3-5 years 6-10 years > lOyears
Combined 2 2 7 2 6
Pretest Evangelism Profile of Participants
Participants' tests at the beginning of the project established a baseline against
which to compare their scores following the project. Three of the four different
measurements in the pretest utilized responses based on a four-point Likert scale. The
report on evangelistic activities used a five-pomt scale to more accurately gauge the
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number of actual interactions. Subjects' desire to be involved in evangelism, confidence
m their ability to evangelize, and wdlingness to evangelize were all measured on a 1.0 to
4.0 scale. In each of the subscales, a mean score between 1.0 and 2.0 indicated a response
of none to littie; between 2.0 and 3.0 reflected a response of little to some; and, scores
between 3.0 and 4.0 reflected a response of some to a lot.
A scale of 0 to 5.0 measured evangelistic activities. A report of 0 meant no
activity. A score of 1.0 was equal to one event; 2.0 was equal to two or diree events; 3.0
was equal to four or five events; and, 4.0 was equal to six or more events.
Compositely the subjects scored highest m willingness to evangelize (3.254) and
lowest in participation in evangelistic activities (1.842). An examination of the separate
groups also shows that wdlingness to evangelize was the highest scoring area for bodi,
and participation in evangelistic activities was die lowest scoring area for both.
Participants in group one scored higher on desire to evangelize (3.036 to 2.733) while
participants in group two scored higher in terms of participation in evangelistic activities
(2.109 to 1.747). These results are summarized in Table 4.4.
Table 4.4. Subjects Pretest Mean Scores on Four Variables
Pretest means and Motivated Equipped Empowered Engaged
standard deviations
M SD M SD M SD M SD
Composite (N= 19) 2.986 1.27 2.588 .9227 3.254 .8936 1.842 1.480
Baillie 82
These scores reflected the self-reported levels for subjects on a series of questions
that made up each of the four scales. An examination of the questions reveals diat in
terms of deske the subjects scored highest on desire to share faith and telling someone
about Jesus (3.47). The subjects scored lowest on desire to become a missionary (1.84).
Confidence scores all fell below the 3.00 mark with the exception of confidence in
praying with someone (3.21). Willingness scores were the highest across the board, u ith
willingness to pray with someone to accept Christ the highest (3.79). These results are
summarized in Table 4.5.
Table 4.5. Subjects Pretest Scores on Individual Questions
(N=19)
Motivated Equipped Empowered
Question M M M
1 . Sharing Faith with Another 3.47 2.63 3.63
2. Inviting Someone to church 3.26 2.68 3.42
3. Telling personal story 2.95 2.58 3.32
4. Telling someone about Jesus 3.47 2.84 3.68
5. Understanding the Scriptures 3.42 2.68 3.79
6. Participate in local mission
project
2.89 2.79 3.11
7. Participate in short-term non
local project
2.63 2.53 2.89
8. Participate in international
mission project
2.47 2.42 2.74
9. Pray with someone 3.37 3.21 3.74
10. Pray with someone to accept
Christ
3.42 2.84 3.79
1 1 . Lead/direct a Bible study or
small group
2.26 2.05 2.68
12. Become a missionary 1.84 1.79 2.26
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Subjects answered questions about actual participation in evangelistic activities in
the previous four weeks. Scaluig was different for these questions as participants were
given the option of choosing 0 as a response. A score of 1.0 reflected a response of one
time, while a score of 2.0 reflected a response of two or three times. A score of 3.0
reflected a response of 4-5 times, and a score of 4.0 reflected a response of six or more
times. The highest reported scores came for praying (3.58) and readmg the Bible for
personal reasons (3.47). The lowest scores were reported for leading someone to Christ
(0.21) and participatuig in a missions project (0.53). Responses are summarized in Table
4.6.
Table 4.6. Subjects Pretest Self-Reported Evangelistic Activities
Participated in Previous Four Weeks
Question M
1 . Sharing faith with another
2. Inviting someone to church
3. Telling someone about Jesus
outside church
4. Participated in a Bible study
5. Read Bible for personal
reasons
6. Prayed
7. Prayed with a stranger
8. Prayed with family
9. Led Bible study/small group
10. Led someone to Christ
1 1 . Participated in missions
project
2.11
1.58
2.32
2.68
3.47
3.58
0.84
2.32
0.63
0.21
0.53
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Subject Pretest Profile�A Summary
Subjects entering the project were primarily long-time Christians who were over
45 years of age. About half were recent members to Chicago First Church of the
Nazarene while others were longtime members. Subjects self-reported a desire to
evangelize and even higher scores in terms of willingness to evangelize. They expressed
little to some confidence in their ability to evangelize, and reported a low level of
participation in evangelistic activities. The two activities subjects most engaged in
(prayer and Bible reading) did not require interaction with other people.
Posttest Evangelism Profile ofParticipants
Two weeks following the completion of the course participants completed the
same instrument.
The composite scores again showed highest score for willingness to evangelize
(3.363) and lowest in participation in evangelistic activities (2.155). Confidence in abdity
increased to 3.025. Participants in group two again scored higher in terms of participation
in evangelistic activities (2.600 to 1.970). These results are summarized in Tables 4.7.
Table 4.7 Subjects Posttest Mean Scores on Four Variables
Posttest means and Motivated Equipped Empowered Engaged
standard deviations
M SD SD M SD M SD
Composite (N=17) 3.289 .9970 3.025 .9175 3.363 .8965 2.155 1.682
Group i (n=12) 3.278 .9194 2.965 .9039 3.382 .8362 1.970 1.676
Group 2 (n=5) 3.317 1.112 3.317 .9418 3.317 1.033 2.600 1.628
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Individual Questions
Of the nmeteen participants m the project, seventeen completed the posttest
questionnaire. The highest score for deshe was for understanding the Scripture (3.82)
while the lowest was becommg a missionary (2.18). For confidence the highest score was
telling personal story (3.59) whde the lowest was becommg a missionary (1.88). The
highest score for willingness was split between sharing faith with another, praying with
someone, and prayuig with someone to accept Christ (3.82). The subject mean scores on
the individual questions are posted in Table 4.8.
Table 4.8. Subjects Posttest Scores on Individual Questions
(N=17)
Desire Confidence Willingness
Question M M M
1 . Sharing faith with another 3.76 3.41 3.82
2. Inviting someone to church 3.41 3.12 3.53
3. Telling personal story 3.53 3.59 3.65
4. Telling someone about Jesus 3.71 3.47 3.65
5. Understanding the Scriptures 3.82 3.41 3.76
6. Participate in local mission
project
3.35 3.29 3.18
7. Participate in short-term non
local project
3.00 2.94 3.06
8. Participate in international
mission project
2.47 2.41 2.76
9. Pray with someone 3.59 3.35 3.82
10. Pray with someone to accept
Christ
3.76 2.94 3.82
1 1 . Lead/direct a Bible study or
small group
2.88 2.47 3.12
12. Become a missionary 2.18 1.88 2.18
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Subjects answered questions about actual participation in evangelistic activities in
the previous four weeks. Scaling was different for these questions as participants were
given the option of choosing 0 as a response. A score of 1.0 reflected a response of one
time, whde a score of 2.0 reflected a response of two or three times. A score of 3.0
reflected a response of four to five tunes, and a score of 4.0 reflected a response of six or
more times. The highest reported scores came for praying (3.58) and reading the Bible for
personal reasons (3.47). Leading someone to Christ (0.21) and participatmg in a missions
project (0.53) scored the lowest.. Responses are summarized m Table 4.9.
Table 4.9 Participants' Posttest Self-Reported Evangelistic Activities
Question
Participated in Previous four weeks
M
I . Sharing faith with another 1.76
2. Inviting someone to church 1.24
3. Telling someone about Jesus
outside church
Z. /O
4. Participated in a Bible Study 3.71
5. Read Bible for personal 3.65
reasons
6. Prayed 3.94
7. Prayed with a stranger 0.76
8. Prayed with family 3.12
9. Led Bible study/small group 1.24
10. Led someone to Christ 0.76
1 1 . Participated in missions 0.76
project
Subject Posttest Profile�A Summary
Following the course subjects showed increased scores in most areas on the
posttest. Overall participation in evangelistic activities increased. Motivation, equipping.
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and empowerment to share personal stories and to tell others about Jesus hicreased.
Prayer with famdy also increased. Measurements related to missionary activities
remained low.
Analysis of Pretest, Posttest Changes in Participants
Paired t-test analyses determined any significant statistical difference in the scores
between pretest and posttest. The level of significance for the tests was die .05 level (p <
.05).
Tables 4.14, 4.15, and 4.16 show the mean, standard deviation, t-score, and p
value for the four variables.
Table 4.10 shows the results for the composite scores of all participants regardless
of whether they participated in the one-day seminar or in the four-week course. The
pairing of scores for this group created a correlation coefficient of (r) equaling = .3138,
yielding a value of .0001 which is considered statistically significant, meaning that the
pairing appears to be effective. Desire, confidence in ability, and evangelistic activity all
demonstrated statistically significant results. The score changes for desire and confidence
in ability are considered extremely statistically significant. The resulting change for
willingness was not considered statistically significant.
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Table 4.10. Mean Difference Scores of All Participants Pretest and Posttest
Pretest Posttest
All Subjects (N=19) (N=17)
M SD M SD t E<
Motivated 2.956 1.027 3.289 .9970 3.728 .0002
Equipped 2.588 .9227 3.025 .9175 5.327 .0001
Empowered 3.254 .8936 3.363 .8965 1.225 .2219
Engaged 1.842 1.480 2.155 1.682 3.240 .0014
Pretest, Post Change�Focus Groups Summary
The areas ofmotivation, equipping, and engagement in evangelistic activities all
showed measurable statistically significant changes between pretest and posttest scores.
These changes were supported by results from the focus groups. In the post-
seminar focus groups, subjects reported that the seminar made them more aware of the
responsibility to present the gospel to others. Participants reported being more motivated
to participate in evangelism except for one who stated that they had always been
motivated to be evangelistic.
In terms of equipping, all participants in the focus group reported that they felt
more equipped. Each member of the group stated that the storytelling exercise was a
positive experience and one that helped take away some of the perceived pressure of
evangelizing.
While no statistically measurable change was found in the area of willingness, the
majority of the participants said that they were more empowered because they felt more
equipped.
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All but one of the participants in the focus groups stated that they engaged in
more evangelistic activities than previously. Some member of die groups mentioned
sharing their story more than they had previously. Two members of the group stated that
they began to lead Bible studies shortly after the conclusion of the course. One person
stated that they could not take on more activity currently but that when something ended
would consider engaging in evangelistic activity.
Motivation
In response to the post-course focus group questions about motivation for
evangelism (see Appendix E), the followmg sampling of responses was recorded:
1. "Yes. Knowing that we need to just plant seeds. That God can use us if we let
him.
2. "The discussion brought the importance of sharing my story with others to the
forefront ofmy mind which prompts prayer and opportunity."
3. "Somewhat. The seminar made me more aware of my responsibility to share
the message with non-believers. It also made me realize that my mission field can be my
own backyard. I am more intentional now with doing 'little things' that bring neighbors
along and advance the kingdom."
4. "No. I would consider myself always motivated because I know how Jesus and
God's word has changed my life. And because it has changed so much, I am motivated to
share."
5. "Yes, many things have factored into my motivation. The main on is
awareness. At this class and ince I have been leaming about how much God cares about
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this, and that he calls us to it. Knowing it is God's will has a major effect on my w antuig
to participate."
These comments suggest that on the course had some bearing on the mcrease of
motivation for participants.
Equipping
A statistically significant increase hi confidence in ability to evangelize was
demonstrated, and comments in the focus group also supported an mcrease in this area:
1. "Yes. David taught us that 1 need to give out my testimony to those I come in
contact with each day. That we need to keep it brief, but to be ready widi a testimony."
2. "We actually practiced telling our stories in as few words as possible. We love
stories, real stories."
3. "Yes, 1 believe the exercise we did to develop our story was very helpful. It
made me realize that my own story doesn't have to be elaborate or drawn out to be
effective."
4. "The class/training equipped me. The simple steps took the pressure
off/demystified the process."
5. "Yeah. 1 think motivation had a lot to do with it. Just knowing God wants you
to do something will greatly impact your decision to do it and the techniques we leamed
were very helpful."
Participants increased their confidence in their ability to evangelize, especially in the area
of sharing their story.
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Empowerment
No statistically significant change was found m this area ofmeasurement, but die
results from the focus group pointed toward an impact being made in die area of
empowerment. When questioned about willingness to participate in evangelism
respondents stated:
1. "Yes. 1 have more confidence in givuig my testimony to others.""
2. "Listening to the seminar and hearing the results of sharing motivates me to
look for more opportunities to share with others."
3. "The seminar heightened my awareness to those around me and gave me a
practical way that I can share my story.
"
4. "Training and knowledge made me more willing to share with others."
5. "My wdlingness goes back to realizing how God has called us to evangelize."
A relationship between training and confidence emerged in the discussion.
Engagement
Respondents showed an increased engagement in evangehstic activities. When
questioned about increased involvement in evangelism since the completion of the
project the following statements were made:
1. "Yes. I more openly speak to others about my faith wherever that me be, at the
gym, hospital, doctor's offices, and the Idee. As my confidence has increased 1 am better
able to share my faith with odiers."
2. "I'm engaged in a few small groups and continue to share how God works in
my life to convict and prune me through my circumstances. My willingness to share my
shortcomings encourages others to be open to the Truth and allow God into their lives."
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3. "Somewhat. I believe I am more aware ofmy surroundmgs and the people I
come into contact with. Before the semmar I felt Idee I had to have the right situation or a
lot of time to share my story, but since die seminar I realize I can do little dimgs along the
way to make a difference. I realize that I do have to be the individual who actually brings
someone to Christ but that I can be a small tool he uses in the persons joumey toward
him."
4. "No. At this stage/season I cannot take on an additional activity. When
something ends I will consider an evangelistic activity."
5. "Yes. I have been more aware of God nudging me to participate and lead in
evangelistic activhies. I have lead a Bible study for fifth and sixdi grade girls, and I now
lead one for college freshmen girls."
These focus groups statements show a general support of the results gathered in the
statistical analysis for the four dependent variables.
Differences between Groups
Table 4.11 presents the results for the participants in group one. These
participants were part of the one day seminar training. The results for motivation and
engagement in evangelistic action were considered statistically significant, and the result
for confidence in ability was extremely statistically significant. The score for
empowerment revealed no statistical significance.
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Table 4.11. Mean Difference Scores for Group 1 Pretest and Posttest
Pretest Posttest
Group 1 (N=14) (N=12)
M SD M SD t
Motivated 3.036 .9782 3.278 .9194 2.816 .0056
Equipped 2.494 .8477 2.965 .9039 5.306 .0001
Empowered 3.327 .7853 3.382 .8362 .4650 .6427
Engaged 1.747 1.384 1.970 1.676 1.999 .0476
Table 4.12 presents the findings for group two. This group experienced the
seminar in a four-week class. The pairing of scores for this group created a correlation
coefficient of .4448, yielding a value of .0002 which is considered statistically
significant, meaning that the pairing appears to be effective. The scores for all four areas
were considered statistically significant. The change in the motivation score was
considered significantly significant.
Table 4.12. Mean Difference Scores for Group 2 Pretest and Posttest
Group 2
M
Pretest
(N=5)
SD M
Posttest
(N=5)
SD t E<
Motivated 2.733 1.133 3.317 1.1 12 3.819 .0003
Equipped 2.850 1.071 3.317 .9418 2.453 .0171
Empowered 3.050 1.126 3.317 1.033 2.206 .0313
Engaged 2.109 1.707 2.600 1.628 2.439 .0225
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The comparison between groups showed a measurable statistical difference m
terms of equipping and motivation for evangelism. Group two showed a higher
confidence in theh ability to evangelize, while group one reported a greater willmgness to
evangelize. Table 4.13 presents the data.
Table 4.13. Mean Difference Scores of Group 1 and Group 2 Pretest
Group 1 Group 2
Pretest (N=14) (N=5)
M SD M SD t 2<
Motivated 3.036 .9782 2.733 1.133 1.970 .0501
Equipped 2.494 .8477 2.850 1.071 2.597 .0010
Empowered 3.327 .7853 3.050 1.126 2.079 .0387
Enaged 1.747 1.384 2.109 1.707 1.564 .1194
Posttest Differences
A posttest comparison of the two groups revealed no statistically significant
difference in scores, with the exception of participation in evangelistic activities. Group
two reported a significantly higher rate of evangelistic activities than did group one. A
summary of the data can be found in Table 4. 14.
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Table 4.14. Mean Difference Scores ofGroup 1 and Group 2 Posttest
Posttest
Group 1
(N=12)
Group 2
(N=5)
M SD M SD t 2<
Motivated 3.278 .9194 3.317 1.112 .2583 .7964
Empowered 2.965 .9039 3.317 .9418 1.432 .1536
Equipped 3.382 .8362 3.317 1.033 .4730 .3638
Engaged 1.970 1.676 2.600 1.628 2.363 .0192
Group Comparison�Summary
Prior to the project, the two groups had measurable differences in terms of
equipping and empowerment to evangelize. At the conclusion of the project, no
measurable difference in those variables could be demonstrated. Prior to the project, both
groups had similar levels of evangelistic participation with no statistically significant
difference. At the completion of the project, group two showed a statistically significant
higher reporting of involvement in evangelistic activities. Table 4.15 summarizes the
findings of the study.
Table 4.15. Comparison of Findings of the Study
Desire to
Evangelize
Confidence in
Ability to
Evangelize
Willingness to
Evangelize
Engagement in
Evangelistic
Activities
Group Significance Y/N Significance Y/N Significance Y/N Significance Y/N
Composite Y Y N Y
Group 1 Y Y N Y
Group 2 Y Y Y Y
Group 1 vs. 2
Pretest
N Y Y N
Group 1 vs. 2
Posttest
N N N Y
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Summary of the Major Findings
The study produced some significant fmdings.
1. A measurable mcrease in motivation and engagement in evangelistic activities
existed.
2. Increased confidence in abdity to evangelize was shown for the composite
group and for each of the subgroups.
3. An increased confidence in the ability to tell one's personal story existed.
4. Empowerment to engage hi evangelism outpaced desire or actual involvement
in evangelism.
5. Prior to the project, groups one and two showed statistically significant
differences on confidence in ability and willingness to evangelize, but none at the
conclusion of the course.
6. Prior to the course, groups one and two showed no statistically significant
difference in engagement in evangelistic activities, but diey did at the conclusion of the
course.
7. Despite high pretest scores compositely and by group, desire to evangelize still
showed a significant increase at the conclusion of the course.
In the following chapter, observations, implication, applications, and limitations
of these findings are explored in greater detail.
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CHAPTER 5
DISCUSSION
This project orighiated out of a desire to see the body of Chicago Fu-st Church of
the Nazarene motivated, equipped, and empowered to participate m evangelistic
activities. I utilized two instruments in this project.. First, I created an evangelism
curriculum to be taught to a group of members of the church body in either a one-day
semmar or in a four-week class. The second instrument was a self-reported test used prior
to and after completion of the project in hopes of measuring change created by the
curriculum in terms of desire to do evangelism, confidence in ability to evangelize,
willingness to evangelize, and participation in evangelistic activities. Further analysis was
done using a post-course evaluation survey and two focus group sessions held months
after the completion of the seminar.
In Chapter 2 evangelism was discussed in relationship to the ideas of motivating,
equipping, and empowering church members to evangelize. The recreation ministry of
Chicago First Church of the Nazarene gives the church body a unique opportunity to
evangelize to over ten thousand visitors to the campus each year. For that evangelism to
happen, the church must understand that the call to evangelize has a strong theological
basis. The church is called to be on mission with Christ and develop disciples among all
the nations. The biblical mandate is to share the gospel story with all people.
In the world today, many are unchurched, but the unchurched are not opposed to
contact with the church and in many cases welcome it. The problem arises in that many
among the church do not feel prepared to evangelize. Christians who are resistant to
sharing the gospel do so because they either lack motivation, fear rejection, or assume
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inadequacy (Tuttle, Shortening the Leap 163). To overcome diis resistance, I developed
an evangelism curriculum for diose who wished to receive training m how to e\'angelize.
The goal was to create a leaming environment for adults that would allow them to
examine their faith, then life stories, and the way to translate those things to the world
around them.
My belief was that a well crafted curriculum would help subjects overcome
obstacles to evangelism that they encounter. For Christians m die kmgdom of God die
process of becommg a disciple is a lifelong one diat calls for them to be grounded in all
the aspects of Christian life and witness (Abraham, Logic ofEvangelism 95). The
subjects in this project were participatmg m the joumey.
Major Findings of the Study
Following the curriculum subjects showed a measurable increase in motivation,
equipping, and engagement in evangelistic activities. No significant statistical increase
was found for empowering participants, but anecdotal evidence supported the presence of
increased willingness among the participants.
Seven Core Principles
The seminar itself contained some key teaching elements that were reflected in
the project's results. The literature supported these seven core ideas and the seminar
wove them throughout. These seven core ideas, supported in the literature, formed the
basis of the seminar. Participants came to a deeper understanding of these concepts, and
the results can be seen in the four dependent variable measures.
First, the central character in the evangelistic story is God. God is the creator of
the universe and the one who has redeemed. God is the one who receives both the praise
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and adoration of humans and is the one who is rejected and despised by humans. The
glory and holiness of God are without compromise. The act of redeeming humans is a
reflection of the grace of God and God's desire diat none should perish but diat all should
know him (Wellum 2).
Some would argue that if God is the central person hi the evangelistic story then
requiring evangelism of humans is contradictory. God appointed both the goal of
evangelism and the means to evangelism through the life of Christians dirough the power
of the Holy Spirit. Further, Scripture provides the balance, making the sovereignty of
God clear and reflectmg in that sovereignty the mandate for the church to take the gospel
to the ends of the earth.
Secondly, the redemption and salvation of humans came through the person of
Christ. The work of the risen Lord is the crucial redemptive-historical event to which the
Scripture points. Jesus begins the kingdom with his coming and conquers all the enemies
that would separate humans from God. The work of Jesus is the fulfidment of covenants
and the beginning of the evangelistic mission on earth (Wellum 3).
Thirdly, the Holy Spirit is the one who works to bring all people to the point of
salvation and relationship with God. The Holy Spirit is the key to effective evangelism.
As seen in the book of Acts, the Holy Spirit is in many ways the central figure in the
book. The Spirit is present in every new undertaking of the church, leads Christians to
new fields, empowers Christian witness, prepares the field for Christian witness, and
legitimizes the Christian's witness (Polhill 6-7). The Spirit sets the stage and provides the
power for the Christian, and an essential part of preparing Christians to be involved in
evangelism is to help them understand the power of the Spirit and to let them release their
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witness to the control of the Spuit. By remforcmg this concept m the framework of the
seminar's teaching, participants became more empowered to evangelize. Although no
significant statistical mcrease was recorded for empowerment, anecdotal comments in the
focus groups reinforced the concept diat an understandmg of die Sphit's power and role
helped empower participants.
Fourthly, the mission of the church in the world is the extension of the mission of
Christ. The church's great motivation is to see the name and die glory of God spread
throughout the earth because glory belongs solely to God. The task of the church is to
engage in the spread of the gospel to all die nations (Wellum 3).
Fifthly, each individual Christian is called to evangelize all those whom the Spirit
brings into their path.
Regardless of the words used church leaders are responsible for equipping the
church for its mission. The church is often conceived as the responsible party in spiritual
matters with the seminary trained leaders at the core, while the congregation rests on the
periphery of involvement, often demanding as much attention as those not connected to
the church at all (Guder 202-03).
Sixthly, story is a powerful tool that allows the Christian to connect with those
whom the Spirit brings them into contact. People within American culture are longing for
something more. Within a postmodern society people are looking for something defines
meaning and value in life (Mohler 23). The Christian story bears witness to the nature of
God's character, power, and authority. The Christian story bears witness to the saving
purpose of God and the life-giving meaning a relationship with Christ has. Not all will
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believe the Christian who shares story. Some will sneer and some wdl listen and waUc
away, but some will believe and become part of the church (23).
For this reason each Christian should know his or her dieh own story. He or she
must live in it, review, revisit it and renew it daily. (Dmkms 37-38). The course
emphasized the sharmg of the individual story. The exercises were practical and allowed
people the time and the opportunity to delve deeper mto die core of his or her relationship
with Christ.
Finally, the barriers to evangelism can be broken down through equipping and
training people to understand evangelism and the world and culture in which they live.
Evangelism in the modem world is often difficult to undertake because people
believe that most problems are actually rooted in low self-esteem and personal choice
determines the direction that life wdl take (Mohler 18). People no longer see faith as
central to life, so many barriers to personal evangelism have risen. The goal of the course
was to equip believers to overcome obstacles to evangelism so that they would be
motivated, equipped, empowered and engaged in evangelistic activities. Some have
defined these obstacles to evangelism as lack of motivation, fear of rejection, and the
assumption of inadequacy (Tuttle, Can We Talk 102-03) while others have used terms
such as fear, ignorance, apathy, introspection, and busyness (Beogher Overcoming Walls
11).
The goal of the curriculum was to present information that would help
participants overcome the normal stumbling blocks to evangelism: lack of motivation,
fear of rejection, and assumption of inadequacy (Tuttle, Shortening the Leap 163 ). The
curriculum dealt in detail with the compelling motive for evangelism.
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H. Mvume Dandala contends that five elements constitute the motive for
evangelism.
1 . A sense of compulsion,
2. Divine encounter,
3. Translation (incamation of die church),
4. Service, and
5. Fulfillment (97-98).
Each of these motives was addressed in the teaching of the curriculum. The
biblical mandate was discussed in great length at the beginning of the seminar. Each
individual's specific encounter with Christ was examined and put into the form of a story
that could be shared with others. A portion of the seminar dealt with the ideas of being
the church incamate to those in close proximity and in so doing finding ways to serve
those people. This concept of service and evangelism ties into the days ofWesley's work
and the idea of converting people to Christ as a way of transforming society
(Witherington 79).
All of these things work in harmony to fuh'ill the mission to which Christ has
called his people. By spending time on these areas, some measurable changes were found
in the project participants.
Methods of Evangelization
In the early Church, five methods of evangelization can be noted in the book of
Acts: preaching, individual witnessmg, ministering to peoples' needs, teaching, and
churches being involved (Polhill 13-14). The evangelism seminar held a strong emphasis
on individual witnessing through die development of personal story. I believed that the
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use of this story would open up doors of communication diat would allow people to
engage in conversations that could lead to ministering to needs and the invoh ement of
the church in the lives of the nonchurched. Comments diat arose during the story training
exercise often centered on the idea, "I never knew that my simple story could be of
interest to someone."
Participants realized that in their life, regardless of story, die Holy Spurit had been
working, and because of that work, value existed within the story. As they became more
familiar with their own story people became more willing to share that story with other
people. By so domg, they were utilizing one of the prime evangelistic tools utilized by
the Early church: individual witnessing.
Changes in Participants
Statistically significant changes occurred in this study. A number of different
areas saw these changes and reflect the effectiveness of the study.
Motivation
Tuttle contends that one of the most important things is for people to be motivated
to participate in evangelism. Assuming that Christians will evangelize simply because
they are Christians is not viable, and many Christians are not interested in evangelism in
the current world because of the way the world views evangelism (Can We Talk 101).
In this study a measurable increase in the desire to evangelize occurred among all
groups. The pretest composite mean (2.956) showed a statistically significant increase (p
<.0002) in the posttest (3.289). One reason for this increase is that the seminar focused on
participants seeing people as God sees them. For motivation to be high, people in\ olved
in evangelism need to find a focus on die ones receiving the message (Tuttle, Can We
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Talk 102). The coursework emphasized understandmg the people receiving the gospel
presentation. Old style evangelism, be it large revivals or bombastic preaching, is often
condescending in nature, conveymg a superior us versus them mentality. The focus tends
to be on conversions radier than on people, innate caring for die people does not exist.
(Abraham, Logic ofEvangelism 191).
Because friendship and relationships are the keys to church growth, the course
emphasized developing relationships widi people. Some estimate that as many as 80
percent of church members come mto the church because of contacts with existing
church membership (Abraham, Logic ofEvangelism 73). One member of die seminar
stated in the focus group that "the semmar heightened my awareness to those around
me." This emphasis on relationship as opposed to methods and procedures of evangelism
was instmmental in creating comfort zones for the participants and increasing their desire
to evangelize.
Another factor that increased motivation for the believer was realizing the power
of Gospel itself. The more real the power of the Gospel becomes to a person the more
eager that person becomes to share that Gospel with someone else. (Beougher, Sermon
73). As participants unpacked their stories during the sessions they began to understand
more fully the depth of work God had done in their lives, and I believe this understanding
also led to an increased desire to evangelize.
Equipping
Resistance to evangelism often arises because people fear rejection and assume
inadequacy. They do not believe that they have been equipped to be involved in
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evangelism, and as a result they lack confidence m dieir ability to engage in evangelism
(Tutde, Can We Talk 102).
For evangelism to take place the church leader has responsibility to equip the
body to be able to overcome obstacles and engage m the task of sharing the gospel. The
church body must be motivated and understand the core of the mission (Guder 208).
Beyond that the church leader must equip the members of the body with useful tools and
empower the members to reach the world around them.
Whde people often fear rejection and assume inadequacy, one of the intents of the
seminar was to increase the confidence of people m their ability to evangelize. The
emphasis was not on styles of evangelism but on understanding where the individual
stood in the process of evangelizing and the content of what they had to share. Moreover,
the role of the Holy Spirit already being at work in the lives of people with whom they
came into contact constituted a major emphasis of the course.
Further, the simple process of equipping often pays major dividends within the
church. When discussing what he refers to as User Friendly Churches Bama states that
those churches are the ones who donate time and resources to equipping people. Church
leaders invested their time in preparing the body to minister to others (Barna, 69-70).
Wesley understood that style and flash often stood in the way of good evangelism
and that the key was simply to bring plain tmth to plain people (Witherington 77). An
emphasis on the core of the gospel message and how that message had transformed each
individual participant revealed the transformational power of the gospel. Once that
transformation was clear, helping the individual craft their story in a way that would
speak to others became an emphasis. Increased confidence in ability to evangelize was
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shown for the composite group and for each of the subgroups. The composite pretest
mean (2.588) yielded to a statisticaUy sigruficant (p < .0001) composite posttest mean
(3.205).
Evangelistic Activities
A measurable mcrease (p <.0014) in engagement in evangelistic activities was
recorded from pretest (1.842) to posttest (2.155). These activities were defined by a series
of questions that reported both personal preparation for evangelism, such as prayer and
Bible reading, as well as engagement in overtly interactive actions such as telling
someone about Jesus, praying with someone, or inviting someone to church.
The key areas of increase were in telling someone about Jesus (2.32 to 2.76),
reading the Bible (3.47 to 3.65), praying with family (2.32 to 3.12), and leading someone
to Christ (0.21 to 0.76). Three key areas within this subscale saw decline: sharing faith
with another (2.11 to 1.76), inviting someone to church (1.58 to 1.24) and prayer with a
stranger (0.84 to 0.76).
The work of the Holy Spirit is the key to evangelism. God is at work in die lives
of people before anyone interacts with them in an evangelistic way. The Holy Spirit has
more invested in those lives than any person does and is preparing the way for the
Christian to evangelize (Tuttle, Can We Talk 20-26). An understanding of this work of
the Holy Spirit was freeing for some people involved in the seminar.
Two participants directly spoke to this idea. One said, "I realize I don't have to be
the individual who actually brings this person to Christ, but I am part of the process,"" and
another one added, "We just need to let God use us where he wants to and trust that he is
doing the work."
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One of the key elements of the course was contextualizmg the local situation.
Evangelism is often couched as somethmg that is done m the mission setting of a distant
place or country. However, the heart of the missional call begins in the areas closest to
the believer, that person's Jerusalem. Jerusalem refers bodi to the physical the cultural
proximity of the world that surrounds the believer. People have the largest influence
where they live and are likely to touch the world around diem m one of diree ways: "at
work, at home among neighbors, and in spare-time activities mvolving membership of
sporting teams, social clubs, political activhies, and community service" (Stott 63). By
pointing people to those with whom they come into contact each day die course helped to
break down some of the resistance to evangelism that may have existed among
participants.
David W. Henderson says that the culture we want to win to Christ is very much
like a consumer, reflecting the insatiable shopping mentality of society. The consumer
wants to know what options exist. The author says Christians should entertain their
questions and help to draw comparisons between rehgions but be equally clear about the
claims and call of Christ. Christian faith is not a cut-rate item on the self-help shelf
(Culture Shift 59). The disciple's role is to represent accurately Christ and the Gospel
message.
Becoming more aware of the surrounding culture helped participants feel more
comfortable in evangelizing. In the focus group, one person simply said:
'i realized that I just had to meet people where they are each day, and that
even my conversation with the person who makes my coffee at Starbucks
could be an act of evangelism if 1 took time to value them and find our
who they were."
Baillie 108
After the course participants were more willing to engage in those types of encounters
with people.
Participants and Their Stories
One of the main pomts of emphasis m the curriculum was leaming how to tell
one's personal story of relationship with Christ. Participants spent an extended session in
a project where they wrote out parts of their stories and shared diose stories with odier
members of the group within a specific time frame. This process was repeated to help
students become more famdiar with then stories and be able to present their story in a
short period of time.
One of the results of the project was that participants had an increased confidence
in their ability to tell their own story. The pretest mean was 2.58 while the posttest mean
was 3.59, representing the largest increase in any category in the test. Story telling is
significant in evangelism. Jesus was a master storyteller, often using parables as a mean
of transmitting meaning to those who heard him talk. The story meaning was given birth
between Jesus and his listeners as they interacted with the parable, and indeed the
response of the listener was as important as the skill of the story teller (Mellor 125).
Because Jesus crafted such strong stories, they allowed the listeners to be able to respond
in a significant way.
Participants in the seminar reported that the training equipped them to share their
stories and that they were more confident and willing to share them. One person reported
that the practicing of stories as part of the class demystified the concept of evangelism for
them. Evangelism suddenly became real people with real stories.
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By assisting members of the subject groups in craftmg then stories, their
confidence in then* ability to share then stories increased. A corresponding increase in
desire and willmgness to share those stories also occurred, and those better crafted stories
will allow more opportunities for those who hear them to mteract with them.
The kingdom of God is spread through these personal interactions and
relationships (Henderson, One Conversation 61). This style of evangelism hearkens back
to the time of John Wesley and the class meetmgs. Those meetings were not about
teaching and training but about people taUcmg with other people about their personal lives
and the power of the Holy Spirit to transform their lives. People are changed by these
conversations (69).
One of the key elements discusses in the storytelling session of the seminar was
the idea of keeping stories short, under two minutes, and allow people to interact with
them. A tendency exists in American culture to be uneasy with silence in a conversation.
People feel the need to fill every moment with words and not to allow silence to speak
and words to be absorbed (Henderson, One Conversation 1 10).
Within the coursework the emphasis was on laying out the basics of one's story.
If the hearers responded or asked a question, then that question was to be answered, and
if they did not, participants were encouraged not to try and elaborate further or force the
issues.
Differences in Groups
The two groups received the training in two different manners. One group was
taught in a one-day six-hour seminar, while the other group received their material over a
four-week period. Some differences between the groups existed.
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Motivation
Despite high pretest scores compositely and by group, deshe to evangelize still
showed a significant increase at the conclusion of the course. At the begummg of the
course, group one showed a higher deshe to evangelize (3.036) dian did group two
(2.733) though the difference was not statistically significant (p < .0501). This result was
not surprising as group one consisted of a group of people who had volunteered to
participate in an evangelism course diat would mdicate a more innate desire to be
involved in evangelism.
Both groups saw statistically significant increases in desire to evangelize at the
end of the course with p <_.0056 for group one and p <_.0003 for group two. A
comparison of the two post test means for group one (3.278) and group two (3.3 17)
revealed no statistically significant difference (p << .07964), and in fact the mean for
group two was higher than the mean for group one.
The explanation for the change could be that while group one entered the project
with a desire to be involved in evangelism at a higher level than group two, the
curriculum motivated group two to a point of increasing their desire. Group two also had
the benefit of processing the material over a four-week period, allowing for deeper
processing than was available for group one. The course appears to have been
motivational for all participants and especially for members of the second group.
Motivation for evangelism was one of the key components of discussion for the
course. The motivation for presenting the gospel to people is twofold in nature. First,
Jesus commanded people to go, and second, the Christian's love for God is reflected in
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following the command of Christ (Henderson, One Conversation 182-85). These reasons
were emphasized in the course curriculum through the use of Scripture.
One of the other keys to motivation is understanding the power and the work of
the Holy Spirit m the lives of people. God is uivested bodi in the lives of the one who is
ministering and the one who is bemg mmistered to (Tuttle, Shortening the Leap 111). As
one of the members of the post-semmar focus groups stated, "at this class and since I
have been leaming about how much God cares about diis, and die he calls us to it.
Knowing it is God's will has a major effect on my wanting to participate."
God is the one who works through hearts to motivate people to be involved in the
lives of others. God is the one who changes the hearts and whose Holy Spirit empowers
the process (Tuttle, Shortening the Leap 173).
Equipping
Many Christians believe that the work of evangelism belongs to the professional.
The pastor who is paid, the evangelist, the missionary are perceived as the ones who have
been prepared to do the work evangelism (Henderson. One Conversation 189). The need
to be equipped and prepared does not always seem to be a priority because the work
belongs to someone else.
When people come to understand that the motivation for evangelism becomes a
call on all Christians, then die necessity for equipping becomes clearer. Prior to the
project, groups one and two showed statistically significant differences on confidence in
the ability to evangelize, but none at the conclusion of the course.
At the conclusion of the course the difference between the two groups (p <. 1 536)
was not statistically significant, diough group two again scored higher. Both groups
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showed StatisticaUy significant mcreases m then confidence m dieh abilities, but the gap
between the two groups narrowed at the completion of the course. The mcreased
confidence in ability may primardy be linked widi die increased confidence m
storytelling abdity.
Empowerment
The highest mean score for the pretest for all subjects was the variable of
willingness to evangelize (3.254). In the post- test no significant change in this variable
existed (3.363, p < .2219). When examined by group, group one showed almost no
change in mean score between pre- and posttest (3.327 to 3.382) while group two showed
a significant change from 3.050 to 3.317 (p < .0313)
Because group one was a group of volunteers to the project I assumed that they
had both a desire and a wdlingness to be involved in evangelism. Group two was
volunteered by its leader for participation in the project and individuals did not choose to
become involved. When examining the difference between group one pretest (3.363) and
group two (3.050) a statistically significant difference in their scores is noted (p < .0387).
Following the conclusion of the course, analysis of the means of group one (3.382) and
group two (3.317) revealed no statistically significant difference (p < .3638) while still
yielding the highest mean scores on the four variables.
During the course an emphasis on the mission of the church led to the fact that
willingness to engage in evangelism outpaced desire or actual involvement in
evangelism. Group two had four weeks to process the concept that "As the Father has
sent me, so send I you" (John 20:21) and to understand the compulsion of the church,
allowing their scores in this area to increase.
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The course emphasized die scriptural mandate to share faith widiout prescribing
the form that sharmg should take.. Faidi is to be shared based on the uniqueness and
giftedness of each individual and not on the forms that the church has always used
(Bechtle 117).
While a large exercise was crafted around telling story, the emphasis was on the
individual story. Specific presentations of how to create relationships with people were
not offered; instead, participants were given an exercise in the final session of the
seminar where they were asked to create ways to reach people based on their gifts.
Christians are not being asked to serve as salespeople for Christ. They are being asked to
introduce their friend to new friends and let the relationship develop (Bechtle 122).
Understanding that role empowers the body to engage in evangelistic activities.
Engagement
Prior to the course, group one (1.747) and group two (2.109) showed no
statistically significant difference (p < .1 194) in engagement in evangelistic activities.
The composite score showed a statistically significant increase in evangelistic activities,
as did the scores for group one and group two. The posttest comparison of group one
(1.970) and group 2 (2.600) showed a statistically significant difference between the two
groups (p < .0192).
In other words, both groups started at similar levels and reported statistically
significant increases in evangelistic activities, but the increase for group two was
statistically significant when compared to group one, indicating a larger increase for
those who went through the four-week course.
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One possible explanation of this result is that the subjects in group two had more
time to process the data available to them. In addition, then four-week reporting period
for evangelistic activities uicluded die last two weeks of die course as well as the two
weeks that followed. For group one, then four-week period included the two weeks
following the seminar and the two weeks dhecdy before the semmar. Some of the data
recorded in the pretest baseline would have stdl been valid for group one, while group
two would be reporting activity that had happened only since die course began.
The manner of teaching (four weeks vs. one day) may have played a role in the
differences between groups. The difference may have just as easily been attributed to the
timmg of the four-week reporting period. For group one die pretest and posttest four-
week recording period included an overlap of two weeks which means that some of the
activities or lack of activities reported on the pretest would also be reported on the
posttest.
For group two the four-week length of the course allowed the participants to
report evangelistic activities posttest without any overlap with pretest weeks. In addition,
because group two had taken the pretest and participated in the evangelism course over
the weeks that would be measure posttest, members of that group may have been more
inclined to participate in evangelistic activities as the course unfolded.
Implications of the Study
This study provides some groundwork for examining the role that an evangelism
curriculum can have on a church body. The survey instrument was created through
consultation with the chinch staff and refined with their input. The results speak to the
issues deemed important by the leadership of Chicago First Church of the Nazarene.
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The greatest contribution of the study was to show that an unmediate mcrease m
evangelistic activity occurred followmg the completion of the semmar. The curriculum
was shown to have an effect not only on die confidence m bemg able to do evangelism
but in the actual participation in evangelism.
Limitations and Weaknesses
As with any study, this one contamed lunitations and weakness. Recognizing
those limitations by no means devalues the study but sets die groundwork for
improvement in future studies.
The limited participation of members of the church body questions whether
results may be generalized to the entire body. Nineteen people participated in die study,
most of whom were over the age of 45 and had been Christians for a long time. No
determination can be made from this study as to the impact on the life of a young believer
just recentiy brought to the Lord. Further, statistical results could easily be changed
significantiy with just two or three more participants.
The timing of the post-course focus groups allows for intervening variables in
those responses. At least two church-wide emphases on evangelism and another round of
evangelism training took place following the completion of the intitial study and prior to
the focus groups convening.
The timing of the follow-up posttest may also have been a limitation. Both groups
took the posttest two-weeks after the completion of the course. However, for group one
the report period for the posttest had a two week overlap with the pretest report period,
while group two reported only on a time frame that occurred after the beginning of the
course.
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One glaring weakness of the study can be found in the questions regarding
involvement in evangelistic activities. A large part of the curriculum was devoted to the
telling of the individual's story. Lessons were crafted around examining the story and
practically interacting with other members of the class. Participants answered questions
both m the pretest and the posttest about dieh desire, confidence in ability, and
willingness to share their story. In the section about evangelistic activhies subjects did
not answer any questions about actually sharing then stories. Placing a strong emphasis
on story and then not asking whether subjects actually engaged in doing so is a
significant oversight in my opinion and should be corrected for future studies.
Further, the scale for this variable seems poorly constructed in terms of content.
The overall scores for engagement in evangelistic activities showed significant statistical
increases, and yet three main areas, sharing faith, inviting to church, and praying with
someone, all declined. This area of the test needs to be redesigned.
Recommendations
This study has generated information that could be beneficial to First Church of
the Nazarene. In order to maximize the potential of the study a number of
recommendations come to light.
The first recommendation is to continue to refine the classroom curriculum.
Feedback obtained from an online survey (see Appendix D) following the completion of
the course revealed some salient comments. A few of the comments are listed below:
1. "The seminar was beneficial to me, but I still feel like 1 need more knowledge.
I would like to see more Scripture applied to witnessing opportunities."
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2. "I would Idee to have more insight on how to deal with negative responses and
with people of different faiths."
3. "I would like to have more Scripture references to use when someone opens up
after the hiitial sharmg ofmy story."
The second recommendation is to offer evangelism training courses on a more
consistent basis, hi a post-course survey, 88.8 percent of participants said that they would
be somewhat or very Ideely to attend anodier event like diis one, and 88.8 percent said
that they would be very Idcely to recommend this event to a friend. Participants perceived
value in the course that was offered and expressed a need for more. Further, participants
suggested future topics for other courses and expressed a desire for more scriptural
background and practice on stories.
The third recommendation is to refine the pretest post test instrument. As
mentioned in the section on limitations of the study, the extensive work on telling story
was a significant part of the coursework, and yet no measurement of story sharing on the
instrument existed. The instrument needs to be redefined so that it measures all the key
components of the curriculum. Further, the evangelistic activities scale needs to be
revised to record more overt interactions and place less emphasis on inward preparation.
The fourth recommendation is for Chicago First Church of the Nazarene to
establish a visible missions ministry with an eye towards local, regional, and intemational
missions. Faith without works is death according to the Scriptures. As people continue to
grow in their faith, the Holy Spirit works in their lives, and they will seek out places and
ways in which to express their faith to others. The call of Christ is to go into all the world
and the church is the vehicle through which that joumey is to be taken. As this church
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engages in more intentional mission and evangelism efforts a need for increased training
will arise. The mcreased trainmg will lead to more people participatmg and die chcle will
grow.
The fifth recommendation is in many ways the most important. The church must
implement a plan of evangelism for the ten thousand plus visitors who cross the campus
each year. Very few members of the church body mteract with these visitors except for
once a year during the summer Recreation Celebration Block Party. Disciples are built in
the arena of real life (Henderson, Culture Shift 25) and the responsibility of the church is
to meet the unchurched in that arena. In this place literally diousands of people already on
this campus. They just need someone to have a conversation with them. As one member
of a focus group stated, "we need to use every situation when we come in contact with
people to its fullest. We can be a friendly smile in the atrium, an encouraging coach in
rec, a helpful person who assists someone who doesn't know where to go." The task must
be undertaken by the church body.
The population visiting the campus each week is primarily Catholic and the
church is Nazarene, but for the unchurched the name of the church does not matter and
actually has very little influence on reaching the unchurched. The unchurched are reached
through relationships with people they know (Rainer 49). For Chicago First Church of the
Nazarene to become evangelistic requires people who are prepared to share their stories
with the people who cross the campus on a regular basis.
When participants were asked in the focus groups how to evangelize the
thousands of visitors to the campus each year, one person responded, "By training the
leaders and the volunteers on how to reach visitors and for these leaders and volunteers to
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teach others around them how to witness to visitors. 1 know that I am more aware after
takuig this class." This semmar is just the beginning of reaching die visitors to this
campus. The leaders and volunteers must be trained. The task is the mission of the
church, and it is done for the glory of God.
Personal Reflections
This study has been some twenty-five years m the making. Since the moment I
first left American soil a twenty year old to joumey overseas I have come to realize that
the Gospel is so much bigger than just the American version of it which 1 had originally
known. My life experiences have taken me to places where I have had the opportunity to
live among the poorest of the poor who at the same tune had a faith that was larger or
more life changing than I usually encountered elsewhere.
Through these travels I began to understand the tme life-changing power of the
gospel. 1 also began to understand that those to whom much was given, much was
expected. Now, in this situation, of living among some of the most blessed people on the
planet in terms of possessions and opportunity, I am no less convinced of the life-
changing power of the gospel and of the need to use every means available to share that
method.
I was surprised as I worked through this project to find that those who had the
greatest means at their disposal for sharing the gospel rarely were involved in doing so.
At the same time, 1 leamed that these same people really did have a desire to share the
story of Jesus, but no one had ever helped them understand how to do so.
The power of individual stories again rose to the forefront as we went through the
course and curriculum together. Repeatedly the concept kept arising diat while people
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can argue with theological and dogmatic issues, people really cannot argue when
someone says, "All I know is that before I knew Jesus my life was one way, and my
relationship with him has changed everything for the better."
People have a hard time arguing with the life-changing power of Jesus in an
individual's life, and when that individual is equipped and empowered to share that story
with others, they can make a difference hi lives, hi 2009, out of the impetus of this study
First Church of the Nazarene conducted two separate sermon series with an emphasis on
evangelism and mission, hi a February and March a series called "Transformers" lasted
five weeks and I had the opportunity to co-lead that series. The in September and October
a series entitled "On Mission From God," contained a similar emphasis with the material
presented in a different manner.
For me personally, one of the key things that came out of this study was a little
more grace and compassion for those who have much in this world. 1 find myself often
impatient and put out with people who claim to be Christians, because they often do not
engage in expanding the mission of the church in the world. Through this study I came to
realize again that they still need to be taught, to be discipled, and that they often have the
desire and willingness to go, but just need some help along the way.
A little help along the way, a little bit of affirmation and encouragement, some
time spent in preparation can help the people of God be motivated, equipped and
empowered to the Good News of God's loves and life changing grace.
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APPENDIX A
Prepare to Share
An Evangelism Seminar
The following seminar has been developed to motivate, equip and empower the
Christian believer to share thek faith. The seminar features six sessions which combine a
combination of teaching and leaming styles. Lecture, discussion, interaction with
classmates, active reflection, and mteraction with scriptures will be some of the methods
used.
Participants will be challenged to examine their own view of evangelism and to
become active in sharing then faith. The questions of who, what, why, when, where and
how will be the guiding questions of the seminar.
Each lesson is outlined, but the leading of the Holy Spirit, combined with the
interest and interaction of the participants should help direct the discussion. Powerpoint
presentations have been developed for each lesson. In addition, video and story from the
leader's personal involvement with missions and evangelism around the world have been
included in the course.
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Group Leader: This lesson sets the tone for the semmar. Personal background, stories of
mission hivolvement, an explanation of the word evangelism, the scriptural call to
evangelism are the key part of the lesson. The goal is to mterest and motivate people to
delve further into concepts of evangelism. This session also consists of the evangelism
pretest for all participants.
Lesson Plan:
1. Welcome to the seminar
2. Open with prayer
3. Hand out and explain pre-course questionnaire and ask people to fill out
4. Collect questionnaires.
5. Ask following questions:
a. What is your initial response to the questionnaire?
b. What ideas did it create in your mind about the direction of this course?
c. What questions helped confirm some things for you?
d. What questions made you a little uncomfortable and why?
6. Introductory remarks
a. Today we are going to address the questions: Who, what, when where,
why and how in regards to evangelism.
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b. As leader of the semmar my prayer is to mvolve you a joumey of
discovery, discussion and reflection that will motivate, equip and
empower you to bring good news to the world around you.
7. Give personal background
8. Share two key stories regarding evangelism
9. Ask the followmg question:
a. What do you thirdc when you hear the word evangelism?
b. What do you think when you hear the word evangelical?
c. What is evangelism?
10. Define evangelism.
a. According to Webster: The winning or reviving of personal commitments
to Christ.
b. Based in the word evangel. Etymology: Middle English evaiigile, from
Anglo-French evangeile, from Late Latin evangelium, from Greek
euangelion good news, gospel, from euangelos bringing good news, from
eu- + angelos messenger
c. Gospel: the message conceming Christ, the kingdom of God, and salvation
11. So in essence what we have is the word euangelion, which means good news,
from the root which means to bring good news. The gospel is good news. The
good news is the message about Christ, the kingdom of God and salvation.
12. Our world has demonized the word evangelical, and yet to be evangelical simply
means, "To bring good news."
13. Evangelism is based in Scripture.
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We are on mission with Christ
i. The biblical mtent God has for his church is the starting point for
understandmg the concept of bemg on mission "with" God (Guder
69). We are called to discipleship
ii. Powell, in his book, God with Us, exammes Matthew in an attempt
to establish a pastoral theology and opens the book with a
discussion ofmission. He contends that hi Matthew the mission of
the church is the continuation of Christ's mission and that the
descriptions of the two missions parallel each other (13). This
parallel nature ofmission in Matthew allows the church to
continue what Jesus began in order to bear the fruit of Jesus'
mission (16)
iii. In other words, the mission of the church today is an extension of
the mission of Christ.
People are called to be servants and disciples
i. Within the ethical nature as outlined by Powell, Jesus lives as a
servant and requires those who follow him to live as servants as
seen in Matthew 20:26-28.
^^It will not be so among you; but whoever wishes to
27be great among you must be your servant, and
whoever wishes to be first among you must be your
28slave; just as the Son ofMan came not to be
served but to serve, and to give his life a ransom for
many (NRSV)
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ii. Jesus calls his followers to imitate his servant nature. We
see this call echoed in the writings of Paul to the church of
Phdippi when he tells them:
Let the same mind be in you that was in Christ Jesus,
^
who, though he was in the form ofGod,
did not regard equality with God
as something to be exploited,
^ but emptied himself,
taking the form ofa slave,
being bom in human likeness.
And beingfound in human form,
a
he humbled himself
and became obedient to the point ofdeath�
even death on a cross.
(Philippians 2:6-8, NRSV)
c. As disciples we are sent out
i. The disciples are sent out in Matthew 10:5-42 and they are asked
to preach the very same words that Jesus has been preaching.
Moreover, they are to engage in acts of healing that reflect the
types of healing miracles Jesus performed in chapters eight and
nine of Matthew. The mission of the disciples is strikingly similar
to the mission of Christ and is actually an extension of that mission
and one for which they have been given the authority (France 178-
79).
ii. The disciples are sent out to accomplish Christ's mission, with
their mission being an extension of his. This extension continues
even to this day. Entire communhies are touched on a daily basis
by the lives of Christians as those Christians live and function
Baillie 126
within the conununity. Many just do not have an understanding of
the fact that they are an extension of the mission of Christ in all
that they do (Meiburg 43).
d. Being sent out fulfdls die law
i. The basis of the mission was a basis in Jesus fulfillment of the law
and prophets which, hi Powell's chart, parallels the church doing
the will of God. We find diat will outlined hi Matthew 22.
^"^But when the Pharisees heard that He had silenced
the Sadducees, they gathered together. Then one of
them, a lawyer, asked Him a question, testing Him,
and saying, ^^"Teacher, which is the great
commandment in the law?"
Jesus said to him, "Tom shall love the LORD your
God with all your heart, with all your soul, and with
all your mind.
' ^^This is the first and great
commandment. ^^And the second is like it: 'You shall
40love your neighbor as yourself.
' On these two
commandments hang all the Law and the Prophets."
(NRSV)
ii. For Jesus the fulfillment of the law and the task of the
church was to follow these two commandments. As he sent
his disciples out he reminded them of the two things that
mattered: (1) to love the Lord your God, and (2) to love
your neighbor. This love was to be made manifest in the
servant attitude to the neighbor and to attention to the needs
of the neighbor.
iii. If the greatest command is to love the Lord your God then.
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"The sacred story begms widi God's etemal purpose for
man, as faith perceives it. His etemal purpose was that
mankind should be 'one body' with the unity of a perfect
organism: a higher kind of organism, mdeed, than any
that we know (so that the very word organism is
inadequate if not misleading), a free and harmonious
fellowship of persons united in the love of God.
"
(Baillie
203).
e. The church is called
i. Mission in the community is not the property of church; rather it is
Christ's mission being worked through the church. The attention of
the church must be focused on the things that were important to
Jesus, being a servant and making disciples.
ii. This concept has significant ramifications for those in leadership
roles. Leaders of congregations who reach communities are those
leaders who focus on mission with God and inspire people with
missional vision (Barret 114-15).
iii. Both leaders and followers must leam to love other, and
specifically to love neighbors. Beyond just these goals leaders
must help people come to the point where they themselves become
disciples of Christ. The responsibility of leaders is to equip and
empower the people of God.
f The church is to be incamational
Baillie 128
i. In order to become a servant the church must be mcamational. Just
as Jesus came and dwelled among people, when he sends the
church out as extensions of his mission, he sends the church out to
live among the people in nature. Ldee the disciples in chapter 10 of
Matthew, the body is to take very little with diem as they go, and
they are to go into the areas where they are sent as leamers,
seekmg to the know the people that are there. Jesus equates serving
with leadership and leaming is one of the key components of
leadership.
ii. As leamers the church must come to know the cultures in which its
mission occurs. Churches exist in cultures that are a gift from God
and we must understand these cultures if we are to minister to
those people (Taylor 385).
iii. Chicago First Church of the Nazarene is called to serve and make
disciples in its community. As extensions of Christ in t his world it
is imperative that the church continue the mission mandated by
God.
14. Ask the following questions:
a. What have you seen or heard in this first session that spoke to you or is
new to you?
b. What questions now arise for you as we move ahead.
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15. In the next session we wiU address the questions of w ho is called to share the
good news. We wiU look at the characteristics of diose called to bring good news
to others.
16. Dismiss to break
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Prepare to Share
Lesson 2
Who is called to Evangelize?
Group Leader: This lesson looks m more detad at people who have evangelized, both in
Scripture and in the lives of the participants. The characteristics of those persons are
looked at m detail in hopes of fmding some common characteristics. Personal stories are
well as group engagement of Scripture are key elements of diis session. The goal is to
bring people to an understanding that people from all backgrounds are called to
evangelize and that all are called to tell what diey know about the good news.
Lesson Plan:
1. Take five minutes to review and answer any questions from Lesson 1 (note, do
not spend too much time here in order to have is adequate time for this session).
2. Make sure all participants have note cards and something to write with.
3. Ask participants to think of someone they have known that they can look at and
say, "This person lives a life of faith." Have them write the name of this person
and two or three characteristics of this person.
4. Next ask them to think of someone who was instrumental in them becoming a
Christian, someone who shared good news with them. Write down two or three
characteristics of this person.
5. With the large group share these characteristics. (Leader write them on a board or
in a central location where the group can see).
6. Next give the following brief lecture.
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a. A mandate is an authoritative command that comes from a leader and is
often given to a representative to carry out. The church's mandate comes
from Christ. The church must follow the command of Christ in die world
(to be servants and make disciples) and has the privilege of actmg as the
representative of God.
b. The church possesses good news. The news is exciting and life changing
and leads those who hear and believe it to become disciples of Christ.
i. Evangelical is one who shares good news.
ii. In 1 Corinthians 15 Paul reminds people that the good news brings
salvation.
iii. The church and individual Christian are the possessors of good
news and as such must share it.
c. The possession of the good news leads to the obligation to share it. Those
who know good news come from every walk of life. They must share it
with people they know.
7. Divide the participants into four groups (minimum three per group). If the groups
has less than twelve participants make the appropriate adjustments. Assign the
following passages to the groups:
a. Group 1 � John 4:4-42 (The woman at the well)
b. Group 2 �2 Kings 7:1-11 (Four men find food)
c. Romans 1:14-16 and 1 Corinthians 9:15-18 (Paul compelled)
d. Acts 4: 1-22 (Peter and John)
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8. Groups read these stories and discuss them (about 20 minutes). Answer the
followuig questions:
a. What are some of the characteristics of the people involved in these
stories?
b. Compare these characteristics with the previous list on the board.
c. How do these people and their characteristics compare with how you see
yourself?
9. Is there one overwhelming thmg present in these stories? They had to tell; they
had to share.
10. In our next session we are going to exanune our own stories.
11. Break
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Prepare to Share
Lesson 3
How do we share our personal story?
Group Leader: This lesson asks the participants to look into then own lives, see how
Jesus has changed them, and leam how to tell that story. An emphasis is placed on the
good news and the life-changing power of Christ. In addition, participants are encouraged
to be prepared to tell their stories and to follow practical advice for preparing dieh story.
They will also have the opportunity to share then stories with others. The goal is to
prepare people to tell their stories.
Lesson Plan:
1. Briefly review the previous session for any lingering questions or ideas.
2. 2 Timothy 4:2 Preach the Word; be prepared in season and out of season; correct,
rebuke, and encourage with great patience and careful instmction.
3. Pass out pieces of paper/note cards and pencils to everyone.
4. On your paper number 1-4.
5. Answer the following questions
a. What was your life like before you became a Christian? Write down 4-5 of
the key points.
b. When, how and why did you become a Christian? List 4-5 key points
c. What has your life been like since you became a Christian. List 4-5 key
points, good things, stmggles, joys, etc.
d. How do you see the future?
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6. Find a partner. You now have 30 seconds to tell part one of your story. When I
say switch you must stop talkmg and your partner must tell his or her part one.
7. We will repeat this pattem for all four pomts of our story.
8. Debrief
a. What did you feel whde doing this exercise?
b. Were you able to convey everything you wanted to?
c. Were you tuned in and interested m what your partner was saying?
9. Points:
a. You have between one and two minutes to capture someone's attention or
lose it.
b. Stories do not have to be dynamic to hold attention.
c. Stories should flow logically.
d. Stories should leave the person you are talking to wanting more.
e. A planned story does not mean it is not genuine. It means you have
thought about these important matters in your life.
10. Take a few minutes to review all four points of your story. Rehearse it and
practice.
11. Now, find a new partner and decide who will go first.
12. Partner A�you have two minutes to present your story.
13. Debrief
a. What did you feel?
b. Partner B, what did you hear?
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14. Switch and repeat.
15. End of Session Points
a. Be prepared in all seasons to give an answer as to the faith you have.
b. Know your own story so that you can present it to others.
c. Speak genuinely and leave people saying "not enough" instead of "too
much"
16. Now we are prepared to share our stories. Where do we go? To whom do we go?
And how do we even get to the pomt where we can share our stories with them?
17. Break
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Prepare to Share
Lesson 4
Where do we go to share our faith?
How do we connect with them?
Group Leader: This lesson asks the participants where do we go to share our faith and
how do we connect with the people who live there. The fnst part of diis lesson will be
delivered lecture style, whde the second part wdl ask die participants to name die places
they have thought of Much of this section will be personal story. The goal is for
participants to realize the vast possibilities for sharing their stories.
Lesson Plan:
1. Briefly review the previous lesson
2. In this session we are going to look at places we can go to share our faith. We are
going to look at what we mean by churched and unchurched, and 1 am going to
share some personal stories.
3. First let's look at the final recorded words of Jesus in the Scripture.
a. Matthew 28: 19-20�All authority in heave and on earth has been given to
me. Therefore go and make disciples of all nations, baptizing them in the
name of the Father and of the Son and of the Holy Spirit, and teaching
them to obey everything I have commanded you. And surely I am with
you always, to the very end of the age.
b. Acts 1:8�But you wdl receive power when the Holy Spirit comes on you
and you will be my witnesses in Jerusalem, and in all Judea and Samaria,
and to the ends of the earth.
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4. Points to be made
a. Jesus has all audiority, he says go.
b. We will receive his power durough die Holy Sphit.
c. We are to go to all nations
d. We begin by being witnesses in Jerusalem (the place closest to home and
moving out)
e. To witness to somethmg means to share what you know.
f. The final point is the ends of the earth.
5. My joumey
a. Into sports
b. Into volleyball
c. Study abroad
d. More volleyball
e. South America
f. Furman
g. Madagascar
h. Church
i. AD
j. Chicago First Naz
6. Stories that changed me
a. Baptizing Muhammed
b. Voodoo CLuses
c. Lizards in the sky
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d. Short fat white guy
e. Ronnie Gdmer
f Travis Edge
g. Jenny
7. So how do we do it?
a. Begin in our Jerusalem
b. Being a missionary is simply living your life m another place
c. If you don't make a difference with your family or at home, you can never
make a difference there.
d. The power comes from God
e. Prayer fuels the power
f. Start where we are
g. Let words and actions be in sync
h. Understand who you are trying to reach
i. Be a leamer, not someone with all the answers
8. According to Tuttle it takes up to 25 significant Christian contacts for a person to
come to faith in Christ.
9. In many situations, for the unchurched it will take up to 2 years for faith in Christ
to come to the forefront.
a. America is primarily unchurched
b. Most churches in America are small and getting smaller
10. The unchurched are those who attend church less than 10 times in any given \ear
1 1. A majority of Americans are unchurched
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12. According to research by Ramer, the imchurched are not opposed to contact. In
fact, he contends that many are wahing for contact.
13. Ramer gave prmciples for reachmg die unchurched:
a. Model must fit the context�we must know who the people are.
b. The name on the church is not really relevant anymore, but die contact by
the people.
c. The unchurched may be familiar widi die church. They're not stupid.
d. Direct personal evangelism is the reason that most unchurched people
become churched.
e. The pastor must be faidiful and real.
f. The unchurched do not want the truth diluted; they respect people who
take stands.
g. Sunday school and small groups are important.
h. Seeing the needs of children met speaks to the unchurched.
14. So here are some hints
a. Be where people are and get to know them as people
i. Lifestyle evangelism
ii. Servant evangelism
iii. Routine evangelism
b. Genuinely care about people and help meet then needs
c. Be patient; relationships take time
d. Seize your opportunity to tell your story
15. Break
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Prepare to Share
Lesson 5
What is Chicago First Nazarene's Jerusalem?
Group Leader: This lesson sets the contextual situation for Chicago First Church of the
Nazarene. This lesson is also primarily informational in nature but the mformation will
raise many questions. The goal is to raise the awareness of participants of the people
coming on the campus.
Lesson Plan:
1 . Review and ask from questions from the previous session.
2. Ask the following questions:
a. In the previous year, how many registrations have there been in Nazarene
Recreation? (4,446)
b. In what year did Nazarene Recreation begin? (1974)
c. What is the goal and purpose of Nazarene Recreation?
d. In any given week, on average, how many non-Chicago First Nazarene
members or attendees are on the campus? (937)
3. Review Community Demographics (2004):
a. Almost 500,000 within 8 miles of the church.
b. Main towns are Lemont, Homer Glen, Lockport, and Orland Park.
c. 80.7 percent of the population is white, well above the national average.
d. All other groups are 19.3, below the national average of 32 percent
e. 62.4 percent of all households are married couples, above the average of
52.5 percent
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f. 29.7% of the total population is between 3 and 22.
g. The average household income is S82,762, and should reach $90,000 by
2009
h. 65.5 percent of households have an income of $50,000 or more, one of the
more affluent areas of the country.
i. 83.4 percent of people in the area claim to have some type of faith in God.
j. 3 1 .7 percent of all families in the area claim to be Catholic.
k. Top two priorities of the community are long-term financial security and
finding time for recreation and leisure
4. What does this information tell us about our community?
5. Highly affluent, predominantly Anglo with a strong sense of family, low divorce
rate, with a premium on financial security, recreational activities and children,
largely shaped by the Catholic church.
6. Are these the people coming onto our campus?
7. Pastor David did a survey in the summer of 2008.
8. Hand out copies of the survey results and review.
a. 42.9 percent are unchurched
b. 98 percent not affiliated with our church
c. 83.8 percent are not involved in any reading or studying of the Bible
d. 99 percent would feel welcome
e. 9 1 .4 percent would consider visiting
f 79.2 percent would consider attending
9. How do the people on our campus compare to the community?
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10. Three mam snapshots:
a. Racial
Anglo Percentage
Surrounding Recreation
Community Community
b. Economic
Average Income
Income
Above
$50,000
Income over
$75,000
I Surrounding
Community
I Recreation
Community
c. Denominational Affiliation
Denominational Identification
80.00%
70.00%
60.00%
50.00%
40.00%
30.00%
I Surrounding
Community
I Recreation
Community
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11. So what does aU this information mean?
12. How do these fmdmgs and statistics relate to the previous four lessons w e did?
13. The question we will delve into next tune is, "Where do we go from here?"
14. Break
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Prepare to Share
Lesson 6
What do we do next?
Group Leader: This final lesson asks the participants to take ownership of evangelism.
They are asked to devise plans and goals for evangelism m then lives and in their church.
This lesson involves individual reflection and group mteraction. The goal is for people to
put faith into action.
Lesson Plan:
1. Ask for any questions or comments from the previous five session.
2. So where do we go from here. We know the why, who what, when, where, and
even how. What do we do next?
3. Begin with individual reflection
4. On a note card, make a list of five ways you can be involved in evangelistic
outreach in your life. You may focus on your home life, your work environment,
your church environment
5. Now divide into groups
6. Spend the next 20 minutes discussing some of the things you have leamed in this
course and some of your personal goals.
7. Now imagine yourselves responsible developing a mission plan for this church to
reach Jemsalem, Judea, and die ends of die earth.
8. As a group, design a mission and outreach plan, this community and
church.(about 20-25 minutes)
9. Share die plans widi the group.
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10. So where do we go from here ?
11. Any last questions?
12. Will follow up in three weeks with all of you.
13. End in prayer.
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APPENDIX B
Prepare to Share Pre-Course Survey
As we enter into this seminar would you please taka a few moments to answer the questions below. I am
gathering this information to create a profile of the people who are part of the Prepare to Share course and
to be able to meet their needs more effectively. Please do not sign this form, as it is important that all
responses be anonymous Please answer all questions honestly. Please circle the number that most
accurately reflects your response.
General Information
1. 1 have been a Christian for (years):
2. Age Range:
3. 1 have attended Chicago First Naz (years)
< 1 1-2 3-5 6-10 >10
18-25 25-35 35-45 45-55 55+
< 1 1-2 3-5 6-10 >10
Rate your interest in the following areas:
None
1 . Sharing faith with another
2. Inviting someone to church
3. Telling your personal story
4. Telling someone about Jesus
5. Understanding the Scriptures
6. Participating in a local mission project
7. Participating in a short-term mission outside of where you live
8. Participating in an international mission project
9. Praying with someone
10. Praying with someone to accept Christ
1 1. Leading or directing a Bible study or small group
12. Becoming a missionary
Little
2
Some
3
3
3
3
3
3
3
3
3
3
3
3
A lot
4
4
4
4
4
4
4
4
4
4
4
4
Rate your confidence in being able to:
1 . Share your faith with another
2. Invite someone to church
3. Tell your personal story
4. Tell someone about Jesus
5. Understand the Scriptures
6. Participate in a local mission project
7. Participate in a short-term mission outside of where you live
8. Participate in an intemational mission project
None Little
2
2
2
2
2
2
Some
3
3
3
3
3
3
3
3
A lot
4
4
4
4
4
4
4
4
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9. Pray with someone 1 2 3 4
10. Pray with someone to accept Christ 1 2 3 4
1 1 . Lead or direct a Bible study or small group 1 2 3 4
12. Become a missionary 1 2 3 4
Rate your willingness to:
None Little Some A lot
1. Share your faith with another 1 2 3 4
2. Invite someone to church 1 2 3 4
3. Tell your personal story I 2 3 4
4. Tell someone about Jesus 1 2 3 4
5. Understand the Scriptures 1 2 3 4
6. Participate in a local mission project 1 2 3 4
7. Participate in a short-term mission outside of where you live 1 2 3 4
8. Participate in an intemational mission project 1 2 3 4
9. Pray with someone 1 2 3 4
10. Pray with someone to accept Christ 1 2 3 4
1 1 . Lead or direct a Bible study or small group 1 2 3 4
12. Become a missionary 2 3 4
In the last six months how many times have you:
1 . Shared your faith with another person 0 1 2-3 4-5 6+
2. Invited someone to church 0 1 2-3 4-5 6+
3. Talked about Jesus outside of church 0 1 2-3 4-5 6+
4. Participated in a Bible Study 0 1 2-3 4-5 6+
5. Read from the Bible for personal reasons 0 1 2-3 4-5 6-1-
6. Prayed 0 1 2-3 4-5 6+
7. Prayed with a stranger 0 1 2-3 4-5 6+
8. Prayed with your family 0 1 2-3 4-5 6+
9. Led or directed a Bible study 0 1 2-3 4-5 6+
10. Led someone to Christ 0 1 2-3 4-5 6-1-
1 1 . Participated in a mission project 0 1 2-3 4-5
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APPENDIX C
Recreation Participants' Survey
Doctoral Survey�Rev. David A. Baillie
Thank you for taking time to respond to the foUowing questions. I am gathering this
infomiation to create a profile of our recreation community that I will incorporate into ray
doctoral dissertation. Please do not sign this form, as it is important that all responses be
anonymous. You may tear off the attached card to entCT into a drawing for one of two free
registrations to be given away to participants in this sur\ ey. DO NOT leave the card attached to
your survey. Retum survey and entry forms to Pastor Baillie or a member of the recreation staff
prior to departing today. Thank you.
Please answer all questions honestly.
General Information
1 . We have lived in this area for:
2. Age Range:
3. Number of Children in the household:
4. Age Range of Children (Youngest to Oldest):
5. Family Income Range (yearly):
Recreation Participation Information:
1 . We first participated in Naz Rec in:
In the last year:
2. Our children have registered for
3. I have coached programs
>One year 1-2 years 3-5 years 5 years or more
18-25
1
25-35
2
35-45
3
45-55
4
55 and up
5 or more
> $35,000 35,000�50,000
75,000-100,000
50,000-75,000
more than $100,000
2008 2007 2006 2005 2004 or earlier
programs 1 2-3 4-6 6-7 8 or more
1 2-3 4-6 6-7 8 or more
Church Information:
1 . 1 am a member of a local church: Yes No
2. My church denomination is: (For example. Catholic, Lutheran, etc):
3. 1 have a personal relationship with Jesus Christ: Yes No
In the last year:
4. 1 have attended church (other than Easter and Christmas) 0 times 1-5 times 6-10 times 10-20 times 20 or more
5. I have prayed: 0 times 1-5 times 6- 1 0 times 10-20 times 20 or more
6. 1 have read from the Bible for personal reasons: 0 times 1-5 times 6- 1 0 times 10-20 times 20 or more
7. I have prayed for my children: 0 times 1 -5 times 6-10 times 10-20 times 20 or more
8. 1 have prayed with my children: 0 times 1 -5 times 6-10 times 10-20 times 20 or more
9. 1 have shared my faith with another person: 0 times 1 -5 times 6-10 times 10-20 times 20 or more
10. 1 have visited a church other than my own: 0 times 1 -5 times 6-10 times 10-20 times 20 or more
Perception of Nazarene Recreation and First Church of the Nazarene
Strongly Strongly
Disagree Disagree Neutral Agree Agree
Nazarene Recreation is a positive influence in this community 1 2 3 4 5
Nazarene Recreation provides great programming for my children 1 2 3 4 5
Nazarene Recreation handles money with integrity 1 2 3 4 5
First Nazarene is a church where I would be welcome 1 2 3 4 5
I would tum to First Nazarene in a family crisis 1 2 3 4 5
I would consider visiting First Nazarene 2 3 4 5
I would consider attending First Nazarene 1 2 3 4 5
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Final Questions:
What do or would you look for m a church that you would attend:
What would or does keep you from attendmg a church:
What other comments would you like to share about Nazarene Recreation or First Church
of the Nazarene?
Thank you for responding to diese questions. The dissertation is scheduled to be
completed in the Spring of 2009 and copies will be available for anyone who would like
to see it after publication.
Pastor David
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APPENDIX D
Post-Course Evaluation
Please answer the following questions about your recent participation m the Prepare toShare evangelism traming course. Your answers will help us as we refine the course for
the fiiture.
1 . How did you leam of the semmar?
a. Bulletin Insert
b. Signs around the church
c. Announcement from the pulpit
d. Through a friend
e. Other
2. Why did you attend our event? Select all diat apply
a. For increased knowledge about evangelism
b. Interest in evangelism
c. To be more prepared to evangelize
d. Other
3. What is your level of satisfaction with the event?
a. Very satisfied
b. Somewhat satisfied
c. Somewhat dissatisfied
d. Very dissatisfied
4. Please rate the following elements of die seminar:
a. Handouts and information
b. Group interaction
c. Story sharing exercise
d. Value of demographic information
e. Length of seminar
f. Appropriateness of sessions
g. Presentation style
h. Relevance of material
i. Please list any other comments:
Excellent Good Neutral Fair Poor
5 4 3 2
5 4 3 2
5 4 3 2
5 4 3 2
5 4 3 2
5 4 3 2
5 4 3 2
5 4 3 2
How likely are you to attend this event or one Idee it again?
a. Very likely
b. Somewhat Idcely
c. Somewhat unlikely
d. Very unlikely
How likely are you to recommend this event to a friend or colleague
a. Very likely
b. Somewhat likely
c. Somewhat unlikely
d. Very unlikely
Which of our other events are your aware of? Select all that apply
a. Nazarene Recreation award ceremonies
b. Polar express movie night
c. Recreation parents' night out
d. Recreation family worship night
e. I am unaware of these events
f Please list any other comments:
How interested are you in the following events?
a. Seminar on workplace evangelism
b. Seminar are responding to people of different faiths
c. Adopting a rec team or night for a session
d. Short-term mission trip in the U.S.
e. Intemational short-term mission trip
f. Please list any other comments.
Do you have any suggestions for improving the seminar.
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APPENDIX E
Focus Group Questions
The following questions were presented to focus groups drawn from the seminar
participants.
Question 1
Are you more motivated to participate in evangelistic activities today than you
were prior to participating in the evangelism seminar? If so, what are factors diat have
increased your motivation? If not, why not?
Question 2
Are you more equipped to participate in evangelistic activities today than you
were prior to participating in the evangelism seminar? If so, what are factors that have
increased your equipping? If not, why not?
Question 3
Are you more willing to participate in evangelistic activities today than you were
prior to participating in the evangelism seminar? If so, what are factors that have
increased your willingness? If not, why not?
Question 4
Are you more engaged in evangelistic activities today than you were prior to
participating in the evangelism seminar? If so, what are factors that have increased your
participation? What kind of activities have you engaged in? If not, why not?
Question 5
How do you believe we should evangelize the nearly 10,000 visitors that cross our
campus each year, 47percentof whom have no personal relationship u ith Christ
'
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